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EDITORIAL: Rethinking socially responsible behaviour of
organisations in the new normal

Dear readers!

During the last couple of vyears, chaotic, turbulent, and rapidly changing
environments in which we live and work have become the new normal (Ahlstrom
et al., 2020). Exploding technological developments, the COVID-19 pandemic, which
caused people to suffer from loneliness and other health and social issues,
ecological disasters and climate change, and geopolitical conflicts and wars disrupt
our lives at an ever-increasing pace and breadth.

To be sure, recently, organisations have been facing purely simple or complex
problems less frequently; wicked problems, which are ill-formulated, where
the information is confusing, where there are many decision-makers and clients
with conflicting values (McCall & Burge, 2016; Churchman, 1967; Turner & Baker,
2019) prevail. Under such circumstances, businesses should be less concerned about
higher profits, and should rather start addressing viability, reliability, and business
continuity aspects more. Thus, how to deal with stakeholders including employees,
clients, business partners, and the society in general with the intention and aim of
ensuring business continuity in the long term?

Although the answer to the question might be to some businesses inconvenient
and/or unacceptable, nonetheless, it implies being socially responsible seeing that
corporate social responsibility (CSR) refers to “the responsibility of enterprises for
their impacts on society” (European Commission, 2011). Being socially responsible
means dealing with “context-specific organizational actions and policies that take
into account stakeholders’ expectations and the triple bottom line of economic,
social, and environmental performance” (Aguinis, 2011, p. 855).

As regards employees, organisations are already implementing numerous initiatives,
but they are further encouraged to address employee well-being more and to
respect diversity. Employee diversity and inclusion can serve as perfect tools
for solving labour shortages or lack of competencies issues. Moreover, as the role of
leaders (especially middle level) while ensuring employeese positive attitudes
(for instance organisational commitment) and behaviour (for instance,
organisational citizenship behaviour) is increasing, leadership programmes are
welcome.

Turning to customers and business partners, organisations are encouraged to take
care of clients and their satisfaction with goods and services proactively. Although
using technologies can offer a lot of advantages, businesses should nonetheless
rearrange the processes in such a way that technologies did not cause inequality
and stress, and were user-friendly.

Finally, turning to society in general, sustainable business models (Broccardo et al.,
2023; Pan et al., 2023) could serve as the means for successfully running a business
in the long run. The argumentation for this statement is multifold. First, sustainable
business models combine economic profit with benefits for all stakeholders.
Second, compared to the theory of traditional business models that calls
organisations to define the value proposition by considering companies, processes,
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customers, products, resources, and suppliers, sustainable business models
additionally require ecological and social value as mandatory pillars of the value
creation process (Calandra et al., 2023).
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