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A newly started business entity has various kinds of difficulties, 
complexities, and risks (Trimi & Berbegal-Mirabent, 2012), the risks 
faced by startups include markets, products, competitiveness, 
employees, and finances (Paternoster et al., 2014). The purpose 
of this study is to analyze what factors contribute to the demise 
of startups in Banyumas. The participants in this study were 
resourceful startup actors in Banyumas. Data was collected 
through focus group discussions and questionnaires. Data were 
analyzed descriptively and qualitatively using an analytical 
hierarchy process (AHP), strengths-weaknesses-opportunities-
threats (SWOT) analysis, and quantitative strategic planning 
matrix (QSPM). Based on the results of the AHP analysis, there were 
four main problems: background, competence, communication 
infrastructure, and security. Furthermore, it could be seen from 
SWOT and QSPM analysis that each SO (Strengths-Opportunities) 
strategy value was 152, WO (Weaknesses-Opportunities) was 100, 
ST (Strengths-Threats) was 148, and WT (Weaknesses-Threats) 
was 144. The conclusion was digital startup sustainability 
problems could be resolved by prioritizing the SO strategy. 
The implementation of these strategies included optimizing 
young workers, collaborating with supporting communities, and 
creating unique products. Apart from practical implications, 
this paper also develops literature on the factors that cause 
startup failure, which so far has been limited to discussing only 
the success factors. 
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1. INTRODUCTION 
 
The proliferation of the internet (Lasi et al., 2014) or 
cyber-physical systems (Lee et al., 2014) used across 
all industries, notably in business, indicates 
the 4.0 revolution’s development. The industrial 
revolution that lacks adaptability poses a threat; 
conversely, if these developments can be utilized, 
they become opportunities (Zhou et al., 2015). This 
industrial revolution has an impact on changing 
the business model from an owning system to 
a sharing system. The startup is one type of 
company that uses sharing systems. 

Startups are essential to the Indonesian 
economy because they absorb labor and foster 
the growth of creative sectors such as crafts, 
culinary, performing arts, and real estate, among 
others. Several nations promote startup business 
models as a means of creating jobs and fostering 
economic growth (Kim et al., 2018). Startups have 
competitive business models by offering additional 
value based on creativity and knowledge; these are 
the fundamental competencies of venture companies 
(Jeon, 2018). 

Although the number of startups in Indonesia 
is rapidly increasing, the failure rate remains 
relatively high. It achieves 90% (Mediana, 2021). 
The high startup failure rate is highly regrettable 
because the existence of startups has huge 
multiplier benefits for the economy, particularly in 
terms of absorbing labor in the creative industry 
sector and utilizing local resources. A newly started 
business entity has various kinds of difficulties, 
complexities, and risks (Trimi & Berbegal-
Mirabent, 2012), the risks faced by startups include 
markets, products, competitiveness, employees, and 
finances (Paternoster et al., 2014). Banyumas Regency 
is one of the regencies that creates numerous 
businesses since it contains six universities, seven 
high schools, seven academics, and two polytechnics. 
In reality, the community groups that drive startups 
are university students and graduates. 

Research conducted by Ko and An (2019) 
analyzes the factors that lead to a successful 
startup including entrepreneurship, government 
encouragement, performance, and company profits. 
Research conducted by Abrar-ul-Haq et al. (2015) 
also discusses indicators that make startups easy to 
develop. Several main factors make a business 
successful, namely management skills, government 
support, technological advances, ease of financing, 
market conditions, and education. Research conducted 
by Kim (2012) on the use of MSME (micro, small, and 
medium enterprises) technology discusses the factors 
of success and failure of performance, there are 
factors in it, namely their understanding of 
technology, knowledge of the market, manager’s 
background, company experience, and available 
resources. Another opinion expressed by Park 
et al. (2013) is that startup success can be seen from 
its ability to generate profits and its resilience in 
the market. Based on these reasons, research that 
discusses failure factors is still rarely discussed, so 
further exploration is needed, especially in startups. 
Therefore, this study investigated the problems of 
startup actors in the Banyumas region. Startups are 
vulnerable to various kinds of turmoil in the early 
years they are pioneered (Prohorovs et al., 2019). 
This study used the analytical hierarchy process (AHP), 

strengths-weaknesses-opportunities-threats (SWOT) 
analysis, and quantitative strategic planning matrix 
(QSPM) methods in solving problems. According to 
Hogan et al. (2009), AHP is a multi-criteria decision 
support system that acts as a tool for decision-
makers on a complex problem in the form of 
a hierarchy. AHP has been used in various fields and 
has been shown to give good results (Dung 
et al., 2022; Wudhikarn, 2015). Various researchers 
have tried to combine subjective and objective 
weighting methods to establish the subjective 
limitations of single-weighting methods (Li et al., 2022; 
Liu et al., 2015; Liu et al., 2005; Wu & Tang, 2022). 

This study employed the SWOT framework for 
its analysis. Examining studies that apply the SWOT 
analysis to a variety of management issues, including 
urban waste management (Srivastava et al., 2005), 
national strategies for sustainable energy development 
(Markovska et al., 2009), development of community 
settlements in valley areas (Buta, 2007), sustainable 
management and business (Lee & Sai On Ko, 2000), 
village development (Ommani, 2011), and sustainable 
tourism development (Reihanian et al., 2012). To 
identify the obstacles, strategic planning was 
required (Mallick et al., 2020); nevertheless, a SWOT 
analysis was utilized to analyze the location’s 
benefits, the services it provides, and the various 
challenges it entails. Then, for strategic planning, 
researchers incorporated QSPM. 

Kurttila et al. (2000) developed a hybrid 
technique to solve the inadequacies of the SWOT 
analysis, particularly in the measurement and 
analysis phases. QSPM is an analytical method used 
to objectively design alternative plans based on 
the identification of internal and external elements 
(David et al., 2017). The combination of SWOT and 
QSPM has a positive effect when used for ecotourism 
(Ghorbani et al., 2015). In contrast to previous 
research, this study discovered various factors of 
startup challenges using AHP, combined them into 
a SWOT analysis, and then determined critical 
factors using QSPM analysis. This study investigated 
the fundamental reasons for startup failures and 
formulated them in the QSPM, based on 
the challenges and approaches employed. Thus, this 
research seeks to fill the void in the discussion 
space on startup topics, specifically the study of 
failure factors that cause startups to lack resilience 
and cause a low level of sustainability using 
AHP-QSPM, especially in the Banyumas region, 
Indonesia. 

This paper contains at least 6 sections 
including the first part is the introduction which 
introduces the urgency of this research. Section 2 is 
a literature review, this section has at least discusses 
4 sub-points in it, namely startup, AHP, SWOT, and 
QSPM. Furthermore, in Section 3 of this study, we 
discuss the methods we used to compile this 
research, including the data collection methods 
used. After explaining the method, Section 4 of this 
study will describe the results found based on 
the processing of data obtained using AHP-QSPM. 
Section 5 of this study contains a discussion of 
the data that has been obtained. The last is Section 6 
which contains conclusions from the results of 
studies that have been carried out along with 
implications and research recommendations for 
the future. 
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2. LITERATURE REVIEW 
 
2.1. Startup 
 
When referring to the original word “startup” can 
mean all businesses that are at the pioneering stage 
(Breschi et al., 2018). According to Blank (2013), 
a startup is a business model that is repetitive and 
measurable, large companies that have small 
versions are not referred to as startups. Blank (2013) 
also explains the characteristics of a startup, namely 
having a big goal, becoming a big company and 
having an extraordinary impact by creating its 
market, functioning as a company that builds 
a business model through repeated search and 
testing processes, and its funding structure is from 
the company’s external investors. The main concept 
provided by startups when referring to Blank’s (2013) 
definition is not about innovation, novelty, and 
technology, meaning that a startup is a business that 
“looks for” a solution to an uncertain demand 
(Skala, 2019). Startups have a role that influences 
economic conditions (Närvänen et al., 2021). 

In recent studies, literature has begun to 
emerge identifying startup challenges with 
a qualitative approach (Van Opstal & Borms, 2023). 
Ariztia and Araneda (2022) investigated startups in 
light of environmental and economic factors. Another 
study was conducted by Henry et al. (2022) in 
investigating the motivations and identities of 
57 grassroots entrepreneurs. Ostermann et al. (2021) 
also investigate startups in the fashion sector. Focus 
group discussions have also been carried out as 
a Toxopeus et al.’s (2021) research method to explore 
company experience in obtaining funding from 
external parties. 
 
2.2. Analytical hierarchy process (AHP) 
 
Multi-criteria decision-making (MCDM) is a methodology 
to solve complex problems (Rouyendegh & Erkan, 
2012). The development of MCDM theory produces 
several decision-making models, one of which is 
the AHP (Yang et al., 2008). Saaty and Kearns (1985) 
developed the AHP as a decision-support method for 
complex problems in the form of a hierarchy. 
Complex problems are represented in a hierarchy 
that contains a multi-level structure. 

The first level is the goal, then the level of 
factors, criteria, sub-criteria, and others until it 
reaches the final level of alternatives. AHP helps 
policymakers to simplify problems in a hierarchical 
form (Yücenur et al., 2011). AHP includes emotional 
and rational aspects in a structured approach to 
assist policymakers and benefit the environment 
which generally has abstract attributes (Sambasivan 
& Fei, 2008). Meanwhile, according to Haq and 
Kannan (2006), AHP can handle problems that are 
both abstract and tangible. The substance of 
the AHP is to compose a comparison matrix of two 
assessments according to the expert’s view and to 
determine the number of reliable index weights 
(Zhang et al., 2022). Saaty (1990) recommended 
a nine-point scale that can be used in the AHP which 
is shown in Table 1 below. 
 
 

Table 1. Saaty’s nine-point scale used in the AHP 
process 

 
Weight Interpretation 
1 Equally influential 
2 Equally influential moderately 
3 Quite influential 
4 Enough to be very influential 
5 Very influential 
6 Very to very influential 
7 Very influential 
8 Very influential 
9 Very influential 

 
2.3. Strength-weakness-opportunity-threat (SWOT) 
 
SWOT analysis is a supporting medium for decision-
making, generally used as a means to systematically 
analyze the internal and external conditions of 
the organization (Stewart et al., 2002). Strengths and 
weaknesses are identified through the internal 
environment, while opportunities and challenges are 
identified through the external environment 
(Dyson, 2004). SWOT analysis summarizes the internal 
and external factors referred to as strategic factors 
because they can affect the future of the organization 
(Kangas et al., 2003). In the SWOT analysis, the factor 
is not measured to determine the effect of plans and 
strategies (Masozera et al., 2006). SWOT analysis 
only functions as a medium for identifying internal 
and external problems, without knowing the impact 
of the plans that have been prepared. 
 
2.4. Quantitative strategic planning matrix (QSPM) 
 
QSPM analysis was also used in the study. QSPM 
utilizes the information received in stage 1 for 
an objective evaluation, then it will be identified in 
stage 2, and at the final stage, an alternative strategy 
will be formulated as an objective basis for choosing 
the best strategy (Nasab & Milani, 2012). QSPM 
becomes a medium for formulating the recommended 
strategy. QSPM itself has several components, 
including: 

1) key factor statements; 
2) strategies to be evaluated; 
3) assessment; 
4) attractiveness value; 
5) total attractiveness value; 
6) the sum of total attractiveness value (Nasab 

& Milani, 2012). 
 
3. RESEARCH METHODOLOGY 
 
The design of this study is exploratory-qualitative 
using focus group discussions to develop knowledge 
that is still limited literature (Creswell & 
Creswell, 2018). The subject of this study is startup 
actors in Banyumas Regency, Central Java Province, 
Indonesia, because in Banyumas there are many 
various types of startups. The sampling technique in 
this study was purposive sampling. 

Data collection was carried out using several 
methods, namely: a first interview with 
10 respondents, consisting of 5 startup practitioners, 
1 academician, 2 government employees, and 2 from 
the digital marketing and entrepreneurship laboratory 
of Jenderal Soedirman University, the purpose of 
the interview was to obtain in-depth information 
about the state of startups both opportunities and 
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obstacles. The second method is by distributing 
questionnaires to 15 respondents founders/chief 
executive officers (CEOs) of startups in Banyumas 
who experience business sustainability problems, 
with questionnaires expected to obtain detailed 
information about a phenomenon (Hine, 1996). 
The purpose of distributing the questionnaire is to 
determine the factors inhibiting the sustainability of 
startup businesses. The purpose of distributing 
the questionnaire is to determine the factors 
inhibiting the sustainability of startup businesses. 
The third method is the focus group discussion 
(FGD) because FGD can obtain various information 
(Krueger & Casey, 2014). FGD participants are 
15 people who are founders and CEOs who are 
responsible as decision-makers. The profile of 
startups that are the subjects of research are as 
follows: startup age between 2–5 years, the number 
of employees ranges from 3–10 people, startup 
conditions, in general, are experiencing a stage of 
decline to almost bankruptcy, even though they have 
received funding from investors. Data analysis was 
carried out using qualitative descriptive methods 
and questionnaires disseminated using the AHP, 
because it is a flexible and simple weighting method, 
so it is often used in business research (Sipahi & 
Timor, 2010). In addition to AHP, the analytical 
network process (ANP) method can also be used in 
similar research because it can provide responses 
between elements in the hierarchy and can be used 
in complex situations. To analyze the strengths and 
weaknesses of startups, a SWOT analysis is used, 
while to evaluate alternative options objectively, 
a QSPM analysis is used. 
 
4. RESULTS 
 
Based on the results of interviews with 10 informants 
and FGDs with 15 startup founders/CEOs in Banyumas 
Regency, there are similar results about the inhibiting 
factors of startup business sustainability. These 
factors consist of internal factors and external 
factors described in the following points. 
 
4.1. Problems classified 
 
4.1.1. Internal problems 
 
Competency issues were divided into several groups, 
such as financial competence, marketing 
competence, technical competence, and relational 
relationship competence. These competencies will 
encourage business sustainability, but if they were 
not considered, they could hurt financial planning, 
reading the direction of market movements, 
producing quality products, and negotiating. Several 
factors influence the performance of a business such 
as business operations, promotion techniques, and 
the used funding sources (Wood, 2006). 

A personal background which is divided into 
the educational background, non-technical ability, 
age, and work experience is needed as a business 
sustainability factor. The reason is personal 

background affects business decision-making. Age 
can increase the success of a person’s business and 
qualifications (Wicker & King, 1989). On the other 
hand, Cooper et al. (1994) business success is 
determined by education and work experience. 

In addition to the internal problems of startup 
actors, on the other hand, there were also external 
problems that were found. External problems are 
problems that come from outside the digital 
entrepreneurship startup in Banyumas Regency or 
environmental problems. 
 
4.1.2. External problems 
 
Communication infrastructure is closely related to 
broadband, which is a transmission medium that 
can carry multiple signals and divide its capacity 
into several bandwidth channels. Problems in 
the communication infrastructure include 
the availability of broadband, broadband speed, and 
broadband prices. The uneven distribution of 
broadband in certain areas results in inaccessibility 
of the market, the lack of broadband speed causes 
the reluctance of prospective consumers to conduct 
transactions with startups online, and the high price 
of broadband has an impact on consumer 
perceptions when transacting online. Meanwhile, 
Agarwal and Wu (2015) stated that the physical 
infrastructure greatly affects the growth of 
e-commerce. In addition, Curatman et al. (2022) 
found that communication effectiveness can 
increase business loyalty. Therefore, communication 
infrastructure is an important aspect of business 
success. 

Security is one of the important issues to 
reduce consumer concerns regarding the misuse of 
personal data and transaction data. This security 
includes the confidentiality of information, integrity, 
and availability of information. The problem of 
confidentiality of personnel data is still the cause of 
the reluctance of prospective consumers to conduct 
transactions with startups online, integrity problems 
often cause a mismatch of information submitted by 
startups or by customers with the actual situation, 
so it can cause trust problems between startups and 
their customers, and the availability of information 
related to the availability of information when 
needed. Consumer concerns are generally related to 
the issue of the security of customer data and 
the privacy of information held (Ommani, 2011; 
Reihanian et al., 2012). 
 
4.2. AHP analysis 
 
The questionnaire distributed (see Appendix) is 
a development based on the results of interviews 
and FGDs, the questionnaire was distributed to 
15 respondents who are founders/CEOs of startups 
in Banyumas Regency. Based on data collection with 
questionnaires, it was then analyzed using AHP. 

Based on the four factors that have been found, 
these factors were divided into the sub-factors 
shown in Table 2. 
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Figure 1. Startups’ sustainability problems factors 
 

 
 

Table 2. Weight factors and sub-factors of startup sustainability problems 
 

1st level 
Weight of 

the 1st level 
2nd level Weight 

Weight of 
the 2nd level 

3rd level Weight 
Weight of 

the 3rd level 

External 29.11 

Communication 
infrastructure 

95.97 27.93 
Broadband availability 27.72 7.74 

Broadband speed 39.18 10.94 
Broadband price 33.10 9.25 

Security 4.03 1.17 
Information confidentiality 29.35 0.34 

Integrity 38.04 0.45 
Information availability 32.61 0.38 

Internal 70.89 
Competence 75.74 53.69 

Marketing competence 29.48 15.83 
Personal relation competence 23.59 12.67 

Technical competence 11.82 6.35 
Financial competence 35.11 18.85 

Personal 
background 

24.26 17.20 Working experience background 35.45 6.10 

 
4.3. SWOT analysis 
 
Before analyzing the SWOT, the researcher analyzed 
the internal and external factors shown in the internal 

factor evaluation matrix (IFEM) and external factor 
evaluation matrix (EFEM) tables. The calculation 
results for the two matrices are shown in Table 3. 

 
Table 3. Internal and external factor evaluation matrix 

 
Internal factor evaluation matrix (IFEM) External factor evaluation matrix (EFEM) 

Internal strategic factors Weight Rating Score External factors strategic Weight Rating Score 
Strengths Opportunity 

1. There was a high number of youths 
whose age was younger than 30 years old. 

0.15 4 0.6 
1. There was a limited chance. 

0.142 3.7 0.528 

2. Startup was supporting the community. 0.15 3.5 0.525 2. There was a lot of regional wealth. 0.19 3.3 0.628 
3. There were developed startup 
uniqueness. 

0.2 4 0.8 
3. The advance in technology 
development. 

0.176 4 0.704 

Weaknesses Threats 
1. There was various background of 
startup actors. 

0.15 2.5 0.375 
1. There was a high number of 
startups from outside Banyumas. 

0.19 2.3 0.438 

2. There was insufficient competence. 0.2 2.6 0.52 
2. There were ideas of plagiarism 
from startups outside Banyumas. 

0.157 2.1 0.33 

3. There was a lack of government 
support from the Juridical aspect. 

0.15 1.9 0.285 
3. There was still a lack of societal 
trust in online transactions. 

0.142 2.7 0.385 

Total 1  3.105 Total 1  3.0157 

 
At this stage, the results of the internal factors 

evaluation matrix analysis showed results at 3.105, 
which meant that from the internal environment 
side it was quite good for startup actors to develop 
their products, while in the external factors 
evaluation matrix analysis 3.0157, it also showed 
quite good results and it was known that from 
external factors, the two analyzes were shown 
in Table 3. 

Following the results of the analysis on 
the IFEM and EFEM matrices, the next step is to 
determine the results of the SWOT analysis obtained 
based on the results of the focus group discussions 
that have been carried out, the results of the SWOT 
analysis are shown in Table 4. 
 
 

 
 
 

Communication infrastructure
48%

Security
2%

Competence
38%

Personal background
12%
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Table 4. SWOT analysis result 
 

 
 
 IFAS 
        EFAS 

Strengths (S) 
 
1. A high number of employees who were 
younger than 30 years old. 
2. Startup supporting the community. 
3. Uniqueness of the products. 

Weaknesses (W) 
 
1. Various background. 
2. Low competence. 
3. No regulation. 

Opportunity (O) 
 
1. A Low number of competitors from 
fellow regions. 
2. A lot of regional wealth. 
3. Advance technology development. 

SO (Strengths-Opportunities) strategy 
 
1. Maximizing young employees to make 
innovation and collaboration. 
2. Making supporting the community as 
a means of cooperation with the government 
in utilizing the regional wealth. 
3. Creating unique, renewable, and 
sustainable products as technology 
develops. 

WO (Weaknesses-Opportunities) strategy 
 
1. Utilizing technological developments to 
recruit employees with an even distribution 
of competencies and backgrounds. 
2. Plotting employees according to their 
capacity and background in various 
startup sectors. 
3. Adjusting to national regulations 
regarding startups to be more organized, 
and better known, as a real support for 
those in a market that is still wide open. 

Challenges (T) 
 
1. High number of competitors from 
outside Banyumas. 
2. Risk of ideas plagiarism. 
3. Low community trust. 

ST (Strengths-Threats) strategy 
 
1. Educating local startup actors to create 
unique products. 
2. Guarantee trusted transactions with 
the assistance of the Banyumas startups 
community. 
3. Patenting products from a law 
perspective that are accommodated by 
the community. 

WT (Weaknesses-Threats) strategy 
 
1. Taking advantage of different 
backgrounds by understanding competitors’ 
backgrounds. 
2. Focusing on ideas building competence. 
3. Involving people as startup ambassadors. 
4. Implementing national regulations in 
developing products so as not easy to be 
imitated by similar brands. 

 
4.4. QSPM analysis 
 
The last analysis used the QSPM which was shown in 
Table 5, the analysis was based on the analysis at 
the input stage and the previous SWOT analysis. By 
applying this matrix, startup owners can determine 

the right strategy based on the results of 
the research that has been done. Decision-making on 
the recommended strategy is the authority of 
startup owners in Banyumas. The owner is 
the person in charge and is the most responsible for 
all company activities. 

 
Table 5. QSPM analysis 

 

Success factors Rating 
Alternative strategies 

SO WO ST WT 
AS TAS AS TAS AS TAS AS TAS 

Strength 
1. Age of human resource 4 4 16 2 8 4 16 4 16 
2. Supporting the community 3.5 4 16 2 8 3 12 3 12 
3. Product uniqueness 4 4 16 2 8 4 16 3 12 
Weakness 
1. Background gap 2.5 3 12 3 12 2 8 2 8 
2. Low competence 2.6 2 8 2 8 2 8 2 8 
3. No regional regulations 1.9 4 16 3 12 3 12 2 8 
Opportunity 
1. Low fellow competitors 3.7 3 12 3 12 2 8 3 12 
2. Regional wealth 3.3 2 8 3 12 3 12 3 12 
3. Regional development 4 3 12 2 8 3 12 3 12 
Threat 
1. Outsider competitors 2.3 3 12 1 4 3 12 4 16 
2. Ideas plagiarism 2.1 3 12 1 4 4 16 3 12 
3. Society trust 2.7 3 12 1 4 4 16 4 16 
Total value TAS   152  100  148  144 

Note: AS — Attractiveness score, TAS — Total attractiveness score. 
 
5. DISCUSSION 
 
This section discusses from calculation results 
shown in Figure 1, it can be seen that communication 
infrastructure was the biggest problem, followed by 
competence, personal background, and security. 
The high problems in communication infrastructure 
were the most significant obstacles, from 
the availability of broadband which made the market 
difficult to reach, inadequate speed made people 
reluctant to transact, and the price of equipment 
that was relatively expensive was also a factor that 
made people reluctant to transact online. Although 
the product was unique and useful, with the lack of 

adequate distribution media, the product was 
difficult to sell. The competency factor was also 
a problem that dominated the obstacles in 
the sustainability of start-ups. Competence is related 
to financial, marketing, technical, and relational 
aspects. Lack of competence will hinder the company 
both in planning on the financial aspect, the ability 
to read market opportunities, produce quality 
products, and build a company network. 

Based on Table 2, it can be seen that the five 
sub-factors at the third level weighting which were 
the most dominant obstacles to the sustainability of 
the top 3 include internal factors consisting of 
financial competence with a weight of 18.85, 
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marketing with a weight of 15.83, and relational 
relationships that were not optimal with a weight 
of 12.67. This happened due to the differentiation of 
education level, work experience, and age which 
caused a negative effect on competence. 

Furthermore, on external problems, two 
problems dominated such as the broadband speed 
with a weight of 10.94 and, broadband prices with 
a weight of 9.25. This could happen because of 
the uneven distribution of signals in various regions, 
causing people’s reluctance to use online media, and 
the high price of broadband was caused by 
the acceleration of economic development and 
inadequate and uneven distribution of income. 
These problems caused social inequality. 

Based on the results of the IFEM and EFEM 
values shown in Table 3, it can be seen that in terms 
of the internal environment, it is sufficient and the 
external conditions are also quite good. In the SWOT 
analysis, the researchers divided the results of 
the questionnaire into two groups. The first group 
was internal which consisted of strengths and 
weaknesses, while the second group was external 
which included opportunities and challenges in 
the Banyumas startup environment. The results of 
the SWOT analysis are shown in Table 4. 

The strengths of startups in Banyumas include: 
 startups in Banyumas were dominated by 

youth, so in product development, both goods and 
services had high creativity and innovation; this can 
be seen from the majority of respondents to 
the questionnaire whose ages were younger than 
30 years old; 

 there was a startup community that could 
accommodate startup actors so the existence of this 
community encouraged actors to help each other; 

 the uniqueness created by the growing startup 
was reflected in the various types of startups, both in 
helping household needs, education, repairs, 
financial technology, and so on. 

The weaknesses of startups in Banyumas 
include: 

 the varied backgrounds of startup actors, so 
that many of them were unable to continue 
the startups developed due to lack of training, 
knowledge, and capital; 

 competencies that still needed to be 
improved, the lack of skills possessed by the actors 
will limit the development of the startup itself, 
especially in the financial, market, technical, and 
relational aspects; 

 local government support for the development 
of startups was not yet concrete for instance 
the lack of support both from the juridical aspect 
and the provision of adequate and equitable 
infrastructure to all of Banyumas areas. 

In addition to the internal factors, SWOT 
analysis has a function to identify the external 
environment consisting of opportunities and 
challenges (Dyson, 2004). There were several startup 
opportunities in Banyumas. 

1. Competition was still limited, so 
the opportunity to innovate and reach the market 
was still wide open. 

2. The wealth of tourism aspects in 
the Banyumas area opened startups to develop 
the tourism and creative economy aspects by 
utilizing the various tourism and cultural diversity 
owned by Banyumas. 

3. The rapid development of technology used 
by the people of Banyumas, of course, with 
the development of technology used by the community 
can be utilized by accelerating the development of 
various digital-based startup platforms. 

The last aspect was the threat, not without 
reason that the startups that are developed also 
have threats, including: 

 competition with similar startups that came 
from outside the Banyumas area, especially those 
startups that were much more developed than those 
available in Banyumas; the development of startups 
from outside Banyumas made people more confident 
than startups that have just been developed; 

 the plagiarism of startup ideas from outside 
Banyumas; plagiarism of ideas can be seen from 
the similarity of products, methods, and the market; 
it encourages unhealthy competition during startup 
development; 

 lack of public trust in online-based 
transactions, with this phenomenon, of course 
limiting the development of startups public 
confidence in online transactions is still very low. 

Based on the calculation results on the QSPM 
shown in Table 5, it can be seen that each strategy 
value is SO = 152, WO = 100, ST = 148, and WT = 144. 
Therefore, the right strategy for startup development 
in Banyumas is the SO strategy, including: 

 maximizing young employees for innovation 
and collaboration; 

 creating supporting communities in 
collaboration with the government in utilizing 
regional wealth; 

 creating unique, renewable, and sustainable 
products in line with technological developments. 

In contrast to previous research that has often 
been done regarding the analysis of startup success 
factors, factors that can support startup success 
include the business model, resources including 
the team involved, training, and others (Abrar-ul-Haq 
et al., 2015; Ko & An, 2019; Park et al., 2013). 
Considering that this startup was a very risky and 
complex business at the beginning of its 
establishment, this research tries to explore other 
things, namely failure factors. So far the failure 
factor has been discussed by Kim (2012) in 
the context of MSMEs, while this research focuses on 
startup failure. We analyze the inability of startups 
to maintain the continuity of their business through 
questionnaires and focus group discussions with 
eight startups across the Banyumas area. 
 
6. CONCLUSION 
 
Based on the findings of research conducted on 
15 respondents to startup founders in Banyumas, it 
can be seen that there are main factors that 
challenge startup sustainability, the four factors 
include competence, background, communication 
infrastructure, and security. These four factors are 
derived from perceived internal and external factors. 
from startup owners. Communication infrastructure 
and security issues represent external variables, 
while competency and background issues represent 
internal aspects. The analysis process is carried out 
using AHP where the four factors above are obtained 
with external conditions (communication infrastructure 
and security) being the main problems for startup 
owners in running their businesses. Then in 
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the SWOT analysis, the internal and external 
environmental conditions when the startup was 
running were considered good enough which implies 
that with these conditions startup owners can 
develop their businesses. Meanwhile, in the analysis 
using QSPM, it can be seen that to overcome startup 
sustainability problems, it is by implementing an SO 
strategy. 

The recommended strategy from this research 
is SO by maximizing startup young employees. This 
means that every startup that is established is 
advised to recruit more young people in providing 
their work, besides that for startup owners it is 
necessary to prioritize the involvement of youth in 
every solution to existing business problems so that 
the businesses that are built can have a longer life 
and be able to compete with competitors who have 
been around for a long time. The involvement of 
youth does not stop there, but startup owners are 
advised to intensify training for their young workers, 
with training and personal development it is hoped 
that these workers will have better competence than 
other workers considering that the role of youth 
from this research be the right strategy to run. 
The involvement and development of youth 
capabilities can include the development of technical 
capabilities such as the ability to operate software 
and hardware, while non-technical capabilities can 
be focused on aspects of leadership, collaboration, 
innovation, and cooperation so that startups can 
build strength from internal factors according to 
the strategy suggested in this research. 

In addition to developing young workers, 
startups can also develop themselves by 
collaborating with similar communities, so it is 
hoped that they can get various kinds of input and 
information regarding market conditions in certain 
areas, supporting each other’s colleagues which 
engenders mutual support for each other. The next 
implication is that support from a startup-like 
community that has been developed is also needed 
to create a unique product so that each startup has 
its value which is difficult to imitate with other 
competitors. This unique product development can 
be done by applying the concept of open innovation 

supported by involving youth in designing products 
built from each startup. Unique products should 
also be patentable so that startup owners can reduce 
their worries over product plagiarism outside, by 
patenting their products, of course, startup owners 
can more freely raise the price of their products and 
more easily expand the market. 

Based on the analysis of startup sustainability 
issues, it is necessary to pay special attention to 
the competence, background, communication 
infrastructure, and safety factor of the two business 
associations and encourage the government to 
provide aspects of legal protection for digital 
startup actors. The problems of digital startup 
actors such as low competence and diverse 
backgrounds. These problems can be overcome by 
coaching clinics, apprenticeships, training, and 
developing business skills. Solving problems from 
the startup’s internal scope can have an impact on 
startup owners to improve their respective business 
achievements, this is in line with the implications for 
business owners. 

Unequal infrastructure aspects need proper 
assistance from the government in collaboration 
with the private sector in distributing internet 
networks so that they can reach all areas, especially 
those far from urban areas. Giving more attention to 
infrastructure conditions makes it easier for 
startups to expand their business while continuing 
to increase competitiveness in the external 
environment, this condition is in line with the safety 
factor which is still uneven, such as the absence of 
special protection for startup consumers in using 
the products being sold and startup owners in 
protecting their business, there needs to be 
recognition like conventional businesses in general 
so that it makes it easier for startup actors to need 
capital loans from banks in the local area. 
Subsequent research is suggested to be able to carry 
out similar explorations in other countries because 
this discussion is only on the regional scope so if 
new things have been found in other studies, 
the findings in this study can be collaborated and 
can then be realized in empirical studies involving 
founders, investors, and the startup user. 

 
REFERENCES 
 
1. Abrar-ul-Haq, M., Jali, M. R. M., & Islam, G. M. N. (2015). Factors affecting small and medium enterprises (SMEs) 

development in Pakistan. American-Eurasian Journal of Agricultural & Environmental Sciences, 15(4), 546–552. 
https://www.idosi.org/aejaes/jaes15(4)15/11.pdf 

2. Agarwal, J., & Wu, T. (2015). Factors influencing growth potential of e-commerce in emerging economies: 
An institution-based N-OLI framework and research propositions. Thunderbird International Business Review, 
57(3), 197–215. https://doi.org/10.1002/tie.21694 

3. Ariztia, T., & Araneda, F. (2022). A “win-win formula”: Environment and profit in circular economy narratives of 
value. Consumption Markets & Culture, 25(2), 124–138. https://doi.org/10.1080/10253866.2021.2019025 

4. Blank, S. (2013). Why the lean start-up changes everything. Harvard Business Review. https://hbr.org/2013/05
/why-the-lean-start-up-changes-everything 

5. Breschi, S., Lassébie, J., & Menon, C. (2018). A portrait of innovative start-ups across countries (OECD Science, 
Technology and Industry Working Paper No. 2018/02). Organisation for Economic Cooperation and 
Development. https://doi.org/10.1787/18151965 

6. Buta, R. (2007). The SWOT analysis in the geographical research, with applicability in the study of the human 
settlements from Moldova valley — (Baia-Draguseni sector). Present Environment and Sustainable Development, 
1(1), 239–248. http://pesd.ro/articole/nr.1/Buta.pdf 

7. Cooper, A. C., Gimeno-Gascon, F. J., & Woo, C. Y. (1994). Initial human and financial capital as predictors of new 
venture performance. Journal of Business Venturing, 9(5), 371–395. https://doi.org/10.1016/0883-9026(94)90013-2 

8. Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative, quantitative, and mixed methods approaches 
(5th ed). SAGE Publications. 

9. Curatman, A., Suroso, A., & Suliyanto. (2022). Loyalty program and communication effectiveness as drivers of 
store loyalty. Measuring Business Excellence, 26(4), 417–432. https://doi.org/10.1108/MBE-11-2020-0154 



Corporate & Business Strategy Review / Volume 4, Issue 4, 2023 

 
40 

10. David, M. E., David, F. R., & David, F. R. (2017). The quantitative strategic planning matrix: A new marketing tool. 
Journal of Strategic Marketing, 25(4), 342–352. https://doi.org/10.1080/0965254X.2016.1148763 

11. Dung, N. B., Long, N. Q., Goyal, R., An, D. T., & Minh, D. T. (2022). The role of factors affecting flood hazard 
zoning using analytical hierarchy process: A review. Earth Systems and Environment, 6(3), 697–713. 
https://doi.org/10.1007/s41748-021-00235-4 

12. Dyson, R. G. (2004). Strategic development and SWOT analysis at the University of Warwick. European Journal 
of Operational Research, 152(3), 631–640. https://doi.org/10.1016/S0377-2217(03)00062-6 

13. Ghorbani, A., Raufirad, V., Rafiaani, P., & Azadi, H. (2015). Ecotourism sustainable development strategies using 
SWOT and QSPM model: A case study of Kaji Namakzar Wetland, South Khorasan Province, Iran. Tourism 
Management Perspectives, 16, 290–297. https://doi.org/10.1016/j.tmp.2015.09.005 

14. Haq, A. N., & Kannan, G. (2006). An integrated approach for selecting a vendor using grey relational analysis. 
International Journal of Information Technology & Decision Making, 5(2), 277–295. https://doi.org/10.1142
/S0219622006001952 

15. Henry, M., Hoogenstrijd, T., & Kirchherr, J. (2022). Motivations and identities of “grassroots” circular 
entrepreneurs: An initial exploration. Business Strategy and the Environment, 32(3), 1122–1141. https://doi.org
/10.1002/bse.3097 

16. Hine, J. (1996). Pedestrian travel experiences: Assessing the impact of traffic on behaviour and perceptions of 
safety using an in-depth interview technique. Journal of Transport Geography, 4(3), 179–199. https://doi.org
/10.1016/0966-6923(96)00003-8 

17. Hogan, K. M., Olson, G. T., & Sillup, G. P. (2009). Helping the self-insured company select the right pharmacy benefits 
manager: An analytical hierarchy process method. Research in Healthcare Financial Management, 12(1), 59–75. 
https://www.proquest.com/openview/ace60e04418357c134c6151d1149a213/1?pq-origsite=gscholar&cbl=44213
%20%20%20or%20%20https://go.gale.com/ps/i.do?id=GALE%7CA208588733&sid=googleScholar&v=2.1&it=r&lin
kaccess=abs&issn=15241521&p=HRCA&sw=w&userGroupName=anon%7E9a1165f4&aty=open+web+entry 

18. Jeon, Y.-O. (2018). 창업 멘토링이 1인 디자인 창업가의 비즈니스 역량 강화에 미치는 영향 분석 -’창의적 마에스터 일자리 
창출사업’을 중심으로- [Analysis of the impact of start-up mentoring on strengthening business capabilities of 
one-man design entrepreneur — Focusing on “creative maestro job creation project”]. Journal of Digital 
Convergence, 16(2), 343–349. https://doi.org/10.14400/JDC.2018.16.2.343 

19. Kangas, J., Kurttila, M., Kajanus, M., & Kangas, A. (2003). Evaluating the management strategies of a forestland 
estate — The S-O-S approach. Journal of Environmental Management, 69(4), 349–358. https://doi.org/10.1016
/j.jenvman.2003.09.010 

20. Kim, B., Kim, H., & Jeon, Y. (2018). Critical success factors of a design startup business. Sustainability, 10(9), 
Article 2981. https://doi.org/10.3390/su10092981 

21. Kim, H. (2012). 대학생의 창업요인과 창업의지와의 관계 연구 [A study on the relationship between entrepreneurship 
factors and entrepreneurial will of university student]. Asia-Pacific Journal of Business Venturing and 
Entrepreneurship, 7(1), 263–271. https://doi.org/10.16972/apjbve.7.1.201203.263 

22. Ko, C.-R., & An, J.-I. (2019). Success factors of student startups in Korea: From employment measures to market 
success. Asian Journal of Innovation and Policy, 8(1), 97–121. https://doi.org/10.7545/ajip.2019.8.1.097 

23. Krueger, R. A., & Casey, M. A. (2014). Focus groups: A practical guide for applied research (5th ed.). SAGE 
Publications. 

24. Kurttila, M., Pesonen, M., Kangas, J., & Kajanus, M. (2000). Utilizing the analytic hierarchy process (AHP) in 
SWOT analysis — A hybrid method and its application to a forest-certification case. Forest Policy and 
Economics, 1(1), 41–52. https://doi.org/10.1016/S1389-9341(99)00004-0 

25. Lasi, H., Fettke, P., Kemper, H.-G., Feld, T., & Hoffmann, M. (2014). Industry 4.0. Business and Information 
Systems Engineering, 6(4), 239–242. https://doi.org/10.1007/s12599-014-0334-4 

26. Lee, J., Kao, H.-A., & Yang, S. (2014). Service innovation and smart analytics for Industry 4.0 and big data 
environment. Procedia CIRP, 16, 3–8. https://doi.org/10.1016/j.procir.2014.02.001 

27. Lee, S. F., & Sai On Ko, A. (2000). Building balanced scorecard with SWOT analysis, and implementing “sun tzu’s 
the art of business management strategies” on QFD methodology. Managerial Auditing Journal, 15(1–2), 68–76. 
https://doi.org/10.1108/02686900010304669 

28. Li, C., Chen, X., Li, Z., Zhang, Y., Yue, K., Ma, J., Wang, M., Zhao, L., & Qi, E. (2022). Comprehensive evaluation 
method of transmission line operating status based on improved combination weighting evaluation model. 
Energy Reports, 8(4), 387–397. https://doi.org/10.1016/j.egyr.2022.01.207 

29. Liu, H.-C., You, J.-X., You, X.-Y., & Shan, M.-M. (2015). A novel approach for failure mode and effects analysis 
using combination weighting and fuzzy VIKOR method. Applied Soft Computing, 28, 579–588. https://doi.org
/10.1016/j.asoc.2014.11.036 

30. Liu, J.-X., Tan, Y.-J., & Cai, H.-P. (2005). Study of the methods of linear combination weighting for multiple 
attribute decision-making. Guofang Keji Daxue Xuebao/Journal of National University of Defense Technology, 
27(4), 121–124. 

31. Mallick, S. K., Rudra, S., & Samanta, R. (2020). Sustainable ecotourism development using SWOT and QSPM 
approach: A study on Rameswaram, Tamil Nadu. International Journal of Geoheritage and Parks, 8(3), 185–193. 
https://doi.org/10.1016/j.ijgeop.2020.06.001 

32. Markovska, N., Taseska, V., & Pop-Jordanov, J. (2009). SWOT analyses of the national energy sector for 
sustainable energy development. Energy, 34(6), 752–756. https://doi.org/10.1016/j.energy.2009.02.006 

33. Masozera, M. K., Alavalapati, J. R. R., Jacobson, S. K., & Shrestha, R. K. (2006). Assessing the suitability of 
community-based management for the Nyungwe Forest Reserve, Rwanda. Forest Policy and Economics, 8(2), 
206–216. https://doi.org/10.1016/j.forpol.2004.08.001 

34. Mediana, O. (2021, July 17). Sebanyak 90 persen startup berakhir dengan kegagalan [90 percent of startups end 
in failure]. Kompas. https://www.kompas.id/baca/desk/2021/07/17/sebanyak-90-persen-startup-berakhir-dengan-
kegagalan 

35. Närvänen, E., Mattila, M., & Mesiranta, N. (2021). Institutional work in food waste reduction: Start-ups’ role in 
moving towards a circular economy. Industrial Marketing Management, 93, 605–616. https://doi.org/10.1016
/j.indmarman.2020.08.009 



Corporate & Business Strategy Review / Volume 4, Issue 4, 2023 

 
41 

36. Nasab, H. H., & Milani, A. S. (2012). An improvement of quantitative strategic planning matrix using multiple 
criteria decision making and fuzzy numbers. Applied Soft Computing Journal, 12(8), 2246–2253. 
https://doi.org/10.1016/j.asoc.2012.03.010 

37. Ommani, A. R. (2011). Strategies of rural development in Shoushtar township of Iran (applying SWOT method). 
Journal of American Science, 7(1), 969–972. https://www.jofamericanscience.org/journals/am-sci/am0701/94
_4585am0701_969_972.pdf 

38. Ostermann, C. M., Nascimento, L. D. S., & Zen, A. C. (2021). Business model innovation for circular economy in 
fashion industry: A startups’ perspective. Frontiers in Sustainability, 2, Article 766614. https://doi.org/10
.3389/frsus.2021.766614 

39. Park, H. W., Cho, S. B., & Seol, S. S. (2013). The theory of technology commercialization. Korea Valuation Association. 
40. Paternoster, N., Giardino, C., Unterkalmsteiner, M., Gorschek, T., & Abrahamsson, P. (2014). Software 

development in startup companies: A systematic mapping study. Information and Software Technology, 56(10), 
1200–1218. https://doi.org/10.1016/j.infsof.2014.04.014 

41. Prohorovs, A., Bistrova, J., & Ten, D. (2019). Startup success factors in the capital attraction stage: Founders’ 
perspective. Journal of East-West Business, 25(1), 26–51. https://doi.org/10.1080/10669868.2018.1503211 

42. Reihanian, A., Mahmood, N. Z. B., Kahrom, E., & Hin, T. W. (2012). Sustainable tourism development strategy by 
SWOT analysis: Boujagh National Park, Iran. Tourism Management Perspectives, 4, 223–228. https://doi.org/10
.1016/j.tmp.2012.08.005 

43. Rouyendegh, B. D., & Erkan, T. E. (2012). Selecting the best supplier using analytic hierarchy process (AHP) 
method. African Journal of Business Management, 6(4), 1455–1462. https://doi.org/10.5897/AJBM11.2009 

44. Saaty, T. L. (1990). How to make a decision: The analytic hierarchy process. European Journal of Operational 
Research, 48(1), 9–26. https://doi.org/10.1016/0377-2217(90)90057-I 

45. Saaty, T. L., & Kearns, K. P. (1985). Analytical planning: The organization of system. Pergamon. https://doi.org
/10.1016/C2013-0-03782-6 

46. Sambasivan, M., & Fei, N. Y. (2008). Evaluation of critical success factors of implementation of ISO 14001 using 
analytic hierarchy process (AHP): A case study from Malaysia. Journal of Cleaner Production, 16(13), 1424–1433. 
https://doi.org/10.1016/j.jclepro.2007.08.003 

47. Sipahi, S., & Timor, M. (2010). The analytic hierarchy process and analytic network process: An overview of 
applications. Management Decision, 48(5), 775–808. https://doi.org/10.1108/00251741011043920 

48. Skala, A. (2019). Digital startups in transition economies: Challenges for management, entrepreneurship and 
education. Palgrave Pivot Cham. https://doi.org/10.1007/978-3-030-01500-8 

49. Srivastava, P. K., Kulshreshtha, K., Mohanty, C. S., Pushpangadan, P., & Singh, A. (2005). Stakeholder-based 
SWOT analysis for successful municipal solid waste management in Lucknow, India. Waste Management, 25(5), 
531–537. https://doi.org/10.1016/j.wasman.2004.08.010 

50. Stewart, R. A., Mohamed, S., & Daet, R. (2002). Strategic implementation of IT/IS projects in construction: A case 
study. Automation in Construction, 11(6), 681–694. https://doi.org/10.1016/S0926-5805(02)00009-2 

51. Toxopeus, H., Achterberg, E., & Polzin, F. (2021). How can firms access bank finance for circular business model 
innovation? Business Strategy and the Environment, 30(6), 2773–2795. https://doi.org/10.1002/bse.2893 

52. Trimi, S., & Berbegal-Mirabent, J. (2012). Business model innovation in entrepreneurship. International 
Entrepreneurship and Management Journal, 8, 449–465. https://doi.org/10.1007/s11365-012-0234-3 

53. Van Opstal, W., & Borms, L. (2023). Startups and circular economy strategies: Profile differences, barriers and 
enablers. Journal of Cleaner Production, 396, Article 136510 https://doi.org/10.1016/j.jclepro.2023.136510 

54. Wicker, A. W., & King, J. C. (1989). Employment, ownership, and survival in microbusiness: A study of new retail 
and service establishments. Small Business Economics, 1(2), 137–152. https://doi.org/10.1007/BF00398632 

55. Wood, E. H. (2006). The internal predictors of business performance in small firms: A logistic regression 
analysis. Journal of Small Business and Enterprise Development, 13(3), 441–453. https://doi.org/10.1108
/14626000610680299 

56. Wu, X., & Tang, S. (2022). Comprehensive evaluation of ecological vulnerability based on the AHP-CV method 
and SOM model: A case study of Badong County, China. Ecological Indicators, 137, Article 108758. 
https://doi.org/10.1016/j.ecolind.2022.108758 

57. Wudhikarn, R. (2015). An approach to enhancing the human capital of enterprises associated with cooperative 
education. International Journal of Learning and Intellectual Capital, 12(1), 61–81. https://doi.org/10.1504
/IJLIC.2015.067840 

58. Yang, J. L., Chiu, H. N., Tzeng, G.-H., & Yeh, R. H. (2008). Vendor selection by integrated fuzzy MCDM techniques 
with independent and interdependent relationships. Information Sciences, 178(21), 4166–4183. https://doi.org
/10.1016/j.ins.2008.06.003 

59. Yücenur, G. N., Vayvay, Ö., & Demirel, N. Ç. (2011). Supplier selection problem in global supply chains by AHP 
and ANP approaches under fuzzy environment. International Journal of Advanced Manufacturing Technology, 
56(5–8), 823–833. https://doi.org/10.1007/s00170-011-3220-y 

60. Zhang, F., Wang, P., Mu, P., Wang, M., Han, L., & Sun, J. (2022). A comprehensive evaluation method for 
the service status of groins in waterways based on an AHP-Improved CRITIC combination weighting 
optimization model. Sustainability, 14(17), Article 10709. https://doi.org/10.3390/su141710709 

61. Zhou, K., Liu, T., & Zhou, L. (2015). Industry 4.0: Towards future industrial opportunities and challenges. 
In Proceedings of the 12th International Conference on Fuzzy Systems and Knowledge Discovery (pp. 2147–2152). 
https://doi.org/10.1109/FSKD.2015.7382284 

 
 
 
 



Corporate & Business Strategy Review / Volume 4, Issue 4, 2023 

 
42 

APPENDIX. QUESTIONNAIRE 
 
Question 1: From the problems below, which do you think are the inhibiting factors for the sustainability of 
startups in Banyumas Regency? 
 

Issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 Issues 
External Issues                  Internal Issues 

 
Question 2: From the external issues below, which do you think are the inhibiting factors for the sustainability 
of startups in Banyumas Regency? 
 

External issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 External issues 
Communication infrastructure                  Security 

 
Question 3: From the communication infrastructure problems below, which do you think are the factors 
inhibiting the sustainability of startups in Banyumas Regency? 
 

Communication 
infrastructure 

problems 
9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 

Communication 
infrastructure 

problems 
Broadband availability                  Broadband speed 
Broadband availability                  Broadband prices 

Broadband speed                  Broadband prices 

 
Question 4: From the security issues below, which do you think are the factors inhibiting the sustainability of 
startups in Banyumas Regency? 
 

Security issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 Security issues 
Information 

confidentiality 
                 Integrity 

Information 
confidentiality 

                 
Information 
availability 

Integrity                  
Information 
availability 

 
Question 5: From the internal issues below, which do you think are the inhibiting factors for the sustainability 
of startups in Banyumas Regency? 
 

Internal issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 Internal issues 
Competence                  Personal background 

 
Question 6: From the competency issues below, which do you think are the inhibiting factors for startup 
sustainability in Banyumas Regency? 
 

Competency issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 Competency issues 

Marketing competency                  
Personal relations 

competency 
Marketing competency                  Technical competence 
Marketing competency                  Financial competency 

Personal relations 
competency 

                 Technical competence 

Personal relations 
competency 

                 Financial competency 

Technical competence                  Financial competency 

 
Question 7: From the personal background issues below, which do you think are the inhibiting factors for 
startup sustainability in Banyumas Regency? 
 

Personal background issues 9 8 7 6 5 4 3 2 1 2 3 4 5 6 7 8 9 Personal background issues 
Work experience background                  Age background 
Work experience background                  Non-formal skills background 
Work experience background                  Educational background 

Age background                  Non-formal skills background 
Age background                  Educational background 
Non-formal skills 

background 
                 Educational background 

 
 
 
 


