
Corporate Governance and Organizational Behavior Review / Volume 8, Issue 1, 2024 

 
6 

CORPORATE GOVERNANCE AND ORGANIZATIONAL 
BEHAVIOR REVIEW 
VOLUME 8, ISSUE 1, 2024 

 

CONTENTS 
 

 
 
 

 
EDITORIAL: PERFORMANCE, RESILIENCE, AND SUSTAINABILITY AT THE INDIVIDUAL, 
FIRM, AND COUNTRY-LEVEL BUSINESS CONTEXTS 4 
 
FINANCING POLICY OF LARGE LISTED FAMILY BUSINESSES: EVIDENCE FROM 
THE ARAB WORLD 8 
 
Oumaima Quiddi, Badr Habba 
 
THE ROLES OF POLICY DOCUMENTS, GOVERNANCE AND STRATEGY WITHIN 
THE NON-FOR-PROFIT SECTOR: A CASE OF CHURCHES 20 
 
Kgaugelo Sammy Boya 
 
EXAMINING THE MODERATING EFFECT OF BANK SIZE ON THE FINANCIAL RISK AND 
PERFORMANCE LINKAGE OF ISLAMIC COMMERCIAL BANKS 28 
 
Asrori, Muhammad Ihlashul Amal, Ayatulloh Michael Musyaffi, Suci Aprilliani Utami, 
Nabila Pangestika Rengganis 
 
RETHINKING THE USE OF SOCIAL BLOGS FOR CORPORATE REPUTATION MANAGEMENT 
IN EMERGING MARKETS POST COVID-19 41 
 
Tabani Moyo, Cecile Gerwel Proches, Emmanuel Mutambara, Upasana Gitanjali Singh 
 
THE STUDY OF MOTHERNOMICS, ITS SOCIAL BENEFITS AND ORGANIZATIONAL IMPACT 58 
 
Chatwarun Angasinha, Vichaya Lipipun 
 
THE RELATIONSHIP BETWEEN ORGANISATIONAL CULTURE AND EMPLOYEE 
ENGAGEMENT IN PRIVATE HOSPITALS 68 
 
Nicholas Ashley, Sanjana Brijball Parumasur 
 
DECODING TAX MANAGEMENT: THE ROLE OF CORPORATE GOVERNANCE 
MECHANISMS 83 
 
Nohaila Ait Hattani, Siham Sahbani 
 
ENHANCING ORGANIZATIONAL BEHAVIOUR THROUGH CORPORATE GOVERNANCE: 
THE CRUCIAL ROLE OF ORGANIZATIONAL CULTURE AND SUSTAINABILITY 94 
 
Nadia Abdelhamid Abdelmegeed Abdelwahed, Bahadur Ali Soomro 
 
INVESTMENT DECISIONS IN INITIAL PUBLIC OFFERINGS AND OVER-SUBSCRIPTION 
PERCEPTIONS AMONG INVESTORS 105 
 
Dipendra Karki, Ganesh Bhattarai, Rewan Kumar Dahal, Niraj Sanjel 
 
THE EFFECT OF SPIRITUAL LEADERSHIP ON ORGANIZATIONAL RESILIENCE: 
MEDIATED BY ENTREPRENEURIAL INNOVATION 115 
 
Suryadi, Abd. Qadir Muslim, Langgeng Setyono, Nanang A.S 
 
 



Corporate Governance and Organizational Behavior Review / Volume 8, Issue 1, 2024 

 
7 

THRESHOLD OF FINANCIAL DEVELOPMENT AND CURRENCY DEVALUATION THAT 
STIMULATES STOCK MARKET RETURNS 126 
 
David Umoru, Malachy Ashywel Ugbaka, Atelhe George Atelhe, Anthony Ogar, 
Francis Abul Uyang, Anake Fidelis Atseye, Rebecca Oliver Enuoh, Abanbeshie Jeremiah, 
Christopher Awa Otu, Evaristus Akpanke Ushie, Stephanie Ewa Onyebuchi 
 
ENGAGING STAKEHOLDERS IN POLICY DECISION-MAKING FOR FOOD SECURITY 
GOVERNANCE: IDENTIFICATION, PERCEPTION, AND CONTRIBUTION 144 
 
Alexander Phuk Tjilen, Beatus Tambaip, Budi Dharmawan, Adrianus, Pulung Riyanto, 
Yosephina Ohoiwutun 
 
IMPLEMENTATION OF THE THEORY OF PLANNED BEHAVIOR IN THE PRIMARY AND 
BUSINESS ECONOMIC SECTORS: A SYSTEMATIC LITERATURE REVIEW 155 
 
Ioanna Christodoulaki, Alexandros G. Sahinidis, Eleni Tourna 
 
THE IMPACT OF FOREIGN OWNERSHIP ON CORPORATE SOCIAL RESPONSIBILITY 169 
 
Thu Trang Pham, Ngoc Khanh Linh Nguyen, Phuong Thao Do 
 
BOARD DIVERSITY AND ENTERPRISE RISK MANAGEMENT: STUDY IN EMERGING 
AND DEVELOPED COUNTRY 180 
 
Abdul Ghofar 
 
AN OVERVIEW OF CORPORATE GOVERNANCE PRACTICES: AN INSTITUTIONAL 
PERSPECTIVE IN AN EMERGING MARKET 191 
 
Jebreel Mohammad Al-Msiedeen, Hashem Alshurafat, Mohammad K. Shbeilat, 
Abdullah Majed Al Maani, Lubna Khaled Alroud 
 
DETERMINANTS INFLUENCING THE ADOPTION OF ARTIFICIAL INTELLIGENCE 
TECHNOLOGY IN NON-LIFE INSURERS 205 
 
Thi Hai Duong Nguyen, Xuan Tiep Nguyen, Tran Ha Trang Le, Quynh Anh Bui 
 
CREDITOR RIGHTS, CORRUPTION AND CAPITAL STRUCTURE: EVIDENCE FROM 
EMERGING MARKETS 213 
 
Le Duc Hoang, Mai Quynh Ha, Long Phi Tran, Hang Thi Thuy Le, Trinh Mai Van, 
Pham Van Tue Nha 
 
INVESTIGATION OF HUMAN RESOURCE PRACTICES, BURNOUT AND TURNOVER 
INTENTION 222 
 
Dhruba Lal Pandey, Nischal Risal 
 
CONDUCTING TRACER STUDIES TO ASSESS WORK-INTEGRATED LEARNING PROGRAMS 232 
 
Gerrit van der Waldt, David J. Fourie, Cornel Malan 
 
THE MODERATING ROLE OF KEY AUDIT MATTERS IN THE RELATIONSHIP BETWEEN 
AUDIT COMMITTEE CHARACTERISTICS AND AUDIT REPORT LAG 243 
 
Ottbah Alhawamdeh, Zalailah Salleh, Shahnaz Ismail 
 
DETERMINANTS OF CUSTOMER-BASED BRAND EQUITY ON BRAND IMAGE: 
THE MODERATING ROLE OF TOURISM MANAGEMENT AND ADVERTISEMENT 252 
 
Wasib Bin Latif, Md. Nazrul Islam, Issa Ahammad, Md. Shak Forid, Priyanka Das Dona, 
Md. Mahedi Hasan 
 
 


