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Following the rapid growth of technology, accounting information 
systems are also expanding. It is now possible to digitally generate 
financial reports or records that are part of an accounting 
information system using specific software. A financial accounting 
application can fully, rapidly, accurately, and comprehensively 
automate bookkeeping (Putri, Amrulloh, et al., 2023; Mahardhika, 
2019). This study examines the impact of usefulness, ease of use, 
and compliance on the actual use of financial apps using 
a methodology based on the Technology Acceptance Model (TAM). 
Google Forms were utilized to conduct an online survey for data 
collection. The research sample consisted of 123 participants. 
The respondents are Indonesian micro, small, and medium-sized 
companies (MSMEs). This investigation employs a structural 
equation model (SEM). The study’s findings indicate that ease of 
use and compliance have a favourable and significant impact on 
the actual use of financial applications. In the meantime, 
usefulness benefits finances but is irrelevant to the application’s 
real use. Thus, it is possible to conclude that these findings help 
elevate the significance of MSME perspectives about using financial 
reports apps. In terms of applying financial reports applications, 
the research concludes with findings that can significantly 
influence and pave the path to a sustainable future. 
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1. INTRODUCTION 
 
Indonesia’s micro, small, and medium-sized 
enterprises (MSMEs) are crucial to economic growth. 
Rachmawati et al. (2021) found that approximately 
57% of MSME owners can create financial reports. 
Financial reports are crucial for all business actors, 
especially for MSMEs, as they can be used to evaluate 
the organization’s management. Most MSMEs are 
unable to provide accounting information pertaining 
to their operations, resulting in information 
asymmetry between banks and MSMEs (Utami & 
Setiawan, 2023). Quality financial reports will 
significantly impact business continuity because 
they can be used as decision-making factors. 
To achieve effective and efficient business 
management despite the complexity of business 
transactions, it is vital to have technology that 
enables users to manage accounting data effectively, 
pertinently, and accurately (Putri, Amrulloh, et al., 
2023; Mahardhika, 2019). 

In line with the growth of technology, 
accounting information systems are also expanding. 
According to We Are Social report entitled Digital 2021, 
there were only 72,7 million internet consumers in 
Indonesia in 2015. Within six years, the population 
increased by 178.68% to 202.6 million individuals 
(DataIndonesia.id, 2022). In addition, the State of 
Mobile 2022 indicates that the number of financial 
technology application installations has increased 
steadily over the past four years. In 2021, 
5.87 billion financial app installations were made 
worldwide. In 2018, 3.37 billion downloads of 
financial applications were recorded. In 2019, this 
number increased to 3.97 billion. The rise continued 
until the population reached 4.59 billion in 2020 
(Pahlevi, 2022). Accounting information system-
related financial reports and documents can now be 
generated digitally using specific programs. Using 
apps becomes a competitive advantage that 
influences the organization’s success, either directly 
or indirectly (Mardiana, 2023). Adopting the financial 
report system can aid in administrating 
organization’s finances. Accounting information 
system application technology that may be 
independently loaded on smartphone devices 
considerably facilitates the recording of financial 
transactions for small and medium-sized enterprises 
(Wanof & Gani, 2023). 

Accounting software utilized by MSMEs may 
automate bookkeeping in a comprehensive, timely, 
accurate, and unified manner. Technology can be 
compared to the two sides of a coin; on the one 
hand, it can bring positive benefits, but on  
the other hand, it can lead to failure due to 
the unpreparedness of its users; therefore, it is 
important to consider the acceptance and rejection 
of users of a technology prior to its implementation. 
The application of information technology in 
an organization causes revolutionary changes in 
persons at work and in the context of computer use, 
so it is vital to observe the adoption of technology 
by users and their purpose of continuing to use it 
(Mahardhika, 2019). 

The success of an information system depends 
on the system’s operation procedure, user-
friendliness, and system users’ aptitude. 
The Technology Acceptance Model (TAM) is one of 
the models used to predict and explain technology 
adoption. A digital accounting system can assist 

MSMEs in improving their businesses and 
overcoming their unique challenges. However, 
a significant number of MSMEs still have not 
implemented accounting software in their 
operations, although the adoption of digital 
information systems is crucial for MSMEs to 
compete with bigger organizations (Almaududi 
Ausat et al., 2023; Padi et al., 2016).  

A number of studies have been conducted to 
analyze the use of Software against the maturity 
level of information technology adoption 
(van der Nest et al., 2017), and there are those that 
analyze consumer behaviour and the factors that 
influence their decision to accept new technology. 
In recent years, technology adoption research has 
expanded. A number of theoretical models, such as 
the Theory of Reasoned Action (TRA) (Mital et al., 
2018) and the Theory of Planned Behavior (TPB), 
have been proposed to explain the phenomenon 
(Rahman et al., 2017; Wu & Chen, 2005), TAM 
(Alalwan et al., 2018; Chi, 2018; Putri, Werastuti, 
et al., 2023; Mahardhika, 2019; Muñoz-Leiva et al., 
2017; Rahman et al., 2017; Rakhmawati & Hariyanti, 
2022; Ramkumar et al., 2019; Tambun et al., 2020; 
Tambun & Muhtiar, 2019; Virgiawan et al., 2018; Xia 
et al., 2018; Zufiyardi et al., 2022), Unified Theory of 
Acceptance and Use of Technology (UTAUT)  
(Al-Okaily et al., 2020; Kala Kamdjoug et al., 2021; 
Patil et al., 2020; Shaw & Sergueeva, 2019; Venkatesh 
et al., 2003). A theory has been developed to 
characterize the phenomenon of IT acceptance. 
The TAM has demonstrated its efficacy as a 
conceptual framework. Adopting theory research 
about financial applications in Indonesia has not 
been conducted extensively. Then, additional 
research on adopting financial report applications is 
required (Zufiyardi et al., 2022). In addition, we 
updated the Compliance variable. A taxpayer’s 
compliance drives a person to change his goals in 
reaction to social pressure, to obtain prizes or to 
avoid punishments (Venkatesh et al., 2003). 
Compliance refers to the timely submission of tax 
return by taxpayers, the absence of tax arrears and 
criminal tax penalties, the transfer of transactions to 
the general ledger, and the assistance of public 
accountants in auditing financial statements 
(Rakhmawati & Hariyanti, 2022). 

Despite the abundance of research, many 
financial app initiatives continue to face obstacles. 
This is a direct result of the limited adoption of 
theoretical research on financial applications in 
Indonesia. In addition, there is no link between 
compliance and the use of financial applications. 
This study seeks to determine the effect of 
usefulness, ease of use, and compliance on 
the actual use of financial apps by MSMEs in 
Indonesia, based on the information presented 
above. By identifying the influence of usefulness, 
ease of use, and compliance on the actual use of 
financial apps, this study aims to aid SMEs, 
governments, and app development firms in 
the development and implementation of financial 
app strategies. The authors anticipate that this study 
will aid in the development and implementation of 
financial applications. This study hopes that this 
research will contribute to the existing literature on 
MSMEs and provide strong empirical support for 
the conclusions drawn by previous studies regarding 
the significance of financial reporting applications 
for making strategic decisions. 
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The rest of this paper is structured as follows. 
Section 2 reviews the relevant literature. Section 3 
analyses the methodology that has been used to 
conduct empirical research on variables. Section 4 
describes the research results. Section 5 presents 
the analysis of research results. Section 6 concludes 
covering the contributions of the paper, the implication 
of practice from the findings, the limitations of 
the study, and future research. 
 

2. LITERATURE REVIEW AND HYPOTHESES 
DEVELOPMENT 
 

2.1. Technology Acceptance Model (TAM) 
 
Forest TAM is a modification of the TRA (Liébana-
Cabanillas et al., 2017). The TAM model was inspired 
by the TRA concept. Fishbein and Ajzen created this 
model in 1980 as a theory of action with the idea 
that a person’s reaction and perception of 
something will shape that person’s attitude and 
behaviour (Mokhtar et al., 2018). The TAM theory is 
frequently used to gauge acceptance attitudes 
toward emerging technology (Susilo et al., 2019). 
TAM hypothesizes that an individual’s behavioural 
intention to utilize information technology depends 
on their perceptions of the perceived usefulness and 
ease of use of information technology (Mital et al., 
2018). According to the TAM, there is a correlation 
between how well a system is received and how 
quickly it is adopted. Both its perceived usefulness 
and its perceived ease of use are taken into account. 
Both will affect plans for future behaviour and 
actual usage of the system (Mokhtar et al., 2018). 
TAM says that when people perceive technology to 
be of high Attitude and Usefulness, they are more 
likely to have high intentions to utilize it and use it 
(Rahman et al., 2017). According to information 
system usage, usability, and simplicity are 
the primary indicators of adoption intentions for 
application services (Hyun et al., 2022). 
Use/adoption has been regarded as a significant 
study variable in some studies. Studies in the area of 
taxes (Ahmad et al., 2022; Chang et al., 2005; 
Rakhmawati & Hariyanti, 2022; Sulistyorini et al., 
2017; Virgiawan et al., 2018; Wang, 2003; Wu & 
Chen, 2005). Inside the context of mobile payment 
(Al-Okaily et al., 2020; Alkhowaiter, 2020; de Luna 
et al., 2019; Kaur et al., 2020; Patil et al., 2020; 
Verkijika, 2020), in learning application (Al Mulhem, 
2020; Alshurideh et al., 2019; Tawafak et al., 2021), 
and social media marketing (Bailey et al., 2018; 
Chatterjee & Kumar Kar, 2020; Wu & Srite, 2021). 
In addition, there is also research in the context of 
artificial intelligence (Kumar & Kalse, 2022). Adding 
new variables based on context has been the main 
focus of all studies. A barrier to progress is that 
the original theory is no longer stingy as a result of 
the addition of several new variables in varied 
circumstances (Mital et al., 2018). Though TAM is 
a theory that applies at the individual level, this 
choice is appropriate for the MSME setting. 
In MSMEs, one person frequently makes decisions 
when there is only one owner of an MSME (Lorente-
Martínez et al., 2020). 
 

2.2. Perceived ease of use 

 
Ease of use can be viewed as a measure of the user’s 
conviction that the technology uses a specific 
system and will allow them to perform without 

exerting additional effort. Ease of use can also be 
viewed as the capacity to use a new system without 
difficulty, illustrating the concept of perceived ease 
of use of a particular system (Hyun et al., 2022). 
Therefore, consumers will be more receptive to 
convenient applications or technological systems. In 
addition, the convenience indicator verifies that 
1) information technology is simple to generate, 
2) information technology is simple to understand, 
and 3) information technology is straightforward to 
use (Susilo et al., 2019). The rise of information 
technology is changing the way accounting 
transactions are recorded in the context of financial 
statement applications. Professional accountants 
must be familiar with and understand how to  
use computers. 

The method of recording differs from 
the manual accounting technique, and it varies 
between financial accounting apps and accounting 
software brands. To some extent, system engineers 
must grasp users’ expectations about how they view 
the system’s ease of use. As a result, the user’s 
ability to use financial reporting systems will be 
influenced by the perceived simplicity of use (Lanlan 
et al., 2019). This study conceptualizes financial 
statement software’s perceived ease of use as easy 
to learn, utilize, comprehend, and flexible to use.  

Therefore, this study shows that perceived ease 
of use is crucial when evaluating MSME’s intentions 
to utilize financial reporting applications. Ease of 
use is a significant component in describing how 
programs are utilized. This indicates that usability 
has a favourable correlation with the adoption of 
new technologies. According to Le and Cao (2020), 
companies will embrace the software more readily if 
it is straightforward and convenient. Consequently, 
the MSME authorities would be quick to utilize and 
implement the financial reports application if 
Indonesian MSMEs believed that using technologies 
such as the financial reports application did not 
entail difficulty. Consequently, the following 
hypothesis is advanced: 

H1: Perceived ease of use has a positive 
influence on the use of financial reports application. 
 

2.3. Perceived usefulness 
 
Perceived usefulness is the extent to which 
an individual believes that using a specific 
technology or system will enhance his or her job 
performance. It is a powerful enough element to 
impact user attitudes towards technology use in 
system acceptance, adoption, and use (Silaban & 
Siallagan, 2019). The definition of perceived 
usefulness is the user’s belief that employing 
a particular technology will enhance performance. 
This word is consistent with the concept of 
perceived usefulness, which reflects the ability 
of information systems to enhance performance, 
and ease of use, based on the user’s opinion that 
using this system will be effortless (Kumar & Kalse, 
2022). In the realm of technology, expediency 
indicates that users of a specific technique will 
achieve the desired goal. The phrase benefit can be 
divided into two categories: 1) usability with one of 
the evaluation factors, including beneficial, 
increasing effectiveness, simplifying work, boosting 
productivity, and enhancing work performance; and 
2) as an estimation element, makes work easier, 
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boosts productivity and, effectiveness, and improves 
work performance (Susilo et al., 2019). As a result, if 
someone is impressed that when they use a certain 
system, they find that their job performance has 
improved to some extent, it means that this system 
has a greater influence in terms of usability, and 
their attitude will change in a more favourable 
direction. Their mindset will shift for the better 
(Lanlan et al., 2019). In this study, the perceived 
usefulness of MSMEs using financial report 
applications is conceptualized as the following: 
the use of financial report applications will expedite 
work, the use of financial report applications will 
improve MSME performance, increase work 
productivity and effectiveness, and make the work 
easier and more useful in preparing financial 
statements. The following hypothesis is offered 
based on past observations: 

H2: Perceived usefulness has a positive influence 
on the use of the financial reports application. 
 

2.4. Compliance 
 
According to Regulation Number 28 of 2007 
regarding General Requirements and Tax 
Procedures, taxpayers are individuals or entities, 
including taxpayers, tax cutters, and tax collectors, 
who have tax rights and responsibilities based on 
the provisions of laws and regulations of taxation. 
Taxpayer compliance is related to the taxpayer’s 
perception of the tax, represented in the taxpayer’s 
disposition. The Decree of the Minister of Finance 
No. 554/KMK.04/2000 defines tax compliance as 
the taxpayer’s satisfying his tax responsibilities in 
line with the terms of the law and generally accepted 
tax implementation norms. According to  
the self-assessment method, compliance with tax 
requirements is voluntary. This is because taxpayers 
are responsible for determining the number of their 
tax responsibilities, making accurate and timely 
payments, and filing their tax returns. Two types of 
tax compliance exist: formal and material (Tambun & 
Muhtiar, 2019). 

Individuals change their intentions in reaction 
to social pressure to win rewards or avoid 
punishments (Venkatesh et al., 2003). According to 
the previous study (Venkatesh et al., 2003), 
compliance has a substantial effect on system 
utilization in required contexts (Chatzoglou et al., 
2010; Venkatesh et al., 2003). Consequently, we 
suggest the following hypothesis: 

H3: Compliance has a positive influence on 
the use of financial reports application. 
 

3. RESEARCH METHODOLOGY 

 
The target respondents of this study are MSMEs in 
Indonesia that utilize the financial reports 
application. This study adopts a quantitative method 
by utilizing a questionnaire survey. The respondents 
were recruited using a technique called convenience 
sampling. Participants were assured that their 
identities would remain confidential, and their 
responses would only be utilized for research 
purposes. They were also advised that their 
involvement is entirely voluntary and that they may, 
at any point, decline to join. The questionnaire was 
distributed in English. The majority of responders 
finished the questionnaire in 10–15 minutes. 

Convenience sampling was used due to the simplicity 
in achieving the research objectives compared to 
simple random sampling. This study used power 
analysis (G * Power) at the 95% confidence level to 
determine the sample size. According to G * Power, 
the sample size is sufficient, as the minimum 
number of respondents needed is only 107 people. 
According to Sarstedt et al. (2017), 100 is a sufficient 
sample size for a relatively simple sample size. 
Therefore, this survey distributed 135 questionnaires 
to MSMEs. However, only 123 questionnaires were 
returned. 

Six independent variables and one dependent 
variable comprised the proposed research model. 
The model consists of 18 statements that 
respondents scored on a seven-point Likert scale 
(where a score of 1 indicates strongly disagree and 
score of 7 indicates strongly agree with 
the statement). Preston and Colman (2000) found 
that scales with more response categories, up to 
roughly 7, had considerably stronger indices of 
reliability, validity, and discriminating power. 
However, internal consistency did not change 
significantly amongst scales. Respondent 
preferences were greatest for the ten-point scale, 
closely followed by the seven-point option (Preston 
& Colman, 2000). According to Taherdoost (2019), 
the seven-point item scale emerged as the best 
overall and was reported as the most accurate by 
respondents. Additionally, each variable was 
evaluated using three to six statements. 

The analytical method employed for this study 
was qualitative analysis with structural equation 
modelling (SEM). An essential benefit of SEM is their 
ability to combine empirical observations with 
relations among unobserved constructs (Li, 2021). 
SEM is a universal instrument for analyzing both 
experimental and non-experimental data. It can be 
applied to both cross-sectional and longitudinal 
data, making it highly versatile and applicable in 
various fields (Dash & Paul, 2021). 
 

4. RESULTS  
 

4.1. Demographic data 
 
Most participants were female (65%) and primarily 
between the ages of 17 and 40 (67%). This data is 
presented in Table 1. 
 

Table 1. Demographic structure 
 

Age Total Percentage (%) 

17–40 year 82 67% 

more than 40 years 41 33% 

Type of business Amount Percentage (%) 

Services (transportation 
services, printing services, 
tourism services, laundry, etc.) 

23 19% 

Industry (convection, food/
apparel/accessories, etc.) 

30 24% 

Trade (retail/wholesale trade for 
clothing, food, communication 
equipment, etc.) 

70 57% 

Organization size Amount Percentage (%) 

Individual 94 77% 

Business entity (e.g., PT, CV, etc.) 28 23% 

Duration of operational Amount Percentage (%) 

< 1 year 20 16% 

1–5 year 52 42% 

5 years or more 51 42% 
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The demographic profile of this study is shown 
in the Table 1. Based on the gathered 
123 questionnaires, 67% of respondents in this 
survey were between the ages of 17 and 40, while 
the remaining 33% were over the age of 40. This 
indicates that most of the respondent’s own firms 
belong to the millennial generation, which tends to 
be more engaged in business operations. 

In this study, among the 123 respondents, 106 
are firm owners, whereas 17 respondents are staff 
responsible for creating financial statements. In 
addition, 42% of this study’s respondents have been 
in business for one to five years. This shows that 
these individuals have a lengthy history in 
the business sector. The majority of respondents 
in this study have a trade business (retail/large trade 
in clothing, food, communication equipment, etc.) 
and a sole proprietorship, with respective 
percentages of 57% and 77%. Most respondents in 
this study have a turnover rate of approximately 
Rp 2 billion with a 76% rate of return. 
 

4.2. Data analysis 
 
The analytical method employed in this study 
involved qualitative analysis with SEM. Before 
conducting the analysis, validity and reliability tests 
were performed. In this study, the statistical 
software utilised Amos 24. The convergence 
reliability and validity of the model’s measurement 
were evaluated. Historically, it was evaluated by 
Item-Test Correlation and Cronbach’s Alpha 
(Sarstedt et al., 2017). In this research, the test of 
validity was conducted utilizing the Item-Test 
Correlation, as shown in Table 2. The findings of 
the test confirm the truthfulness of the statements 
submitted in the questionnaire. 

Table 2. Validity test results 
 

Variable Indicator 
Item-test 

correlation 
Information 

Usefulness 

U1 0,91 Valid 

U2 0,95 Valid 

U3 0,96 Valid 

U4 0,96 Valid 

U5 0,93 Valid 

U6 0,92 Valid 

Ease of use 

E1 0,94 Valid 

E2 0,98 Valid 

E3 0,96 Valid 

E4 0,93 Valid 

E5 0,97 Valid 

Compliance 

C1 0,86 Valid 

C2 0,98 Valid 

C3 0,97 Valid 

C4 0,96 Valid 

Actual usage 

A1 0,90 Valid 

A2 0,95 Valid 

A3 0,89 Valid 

 
While the test of reliability uses Cronbach 

Alpha, the test outcomes are displayed in Table 3. 
According to the findings of the reliability test, it is 
recognized that all variables utilized are trustworthy. 
 

Table 3. Reliability test results 
 

Variable Cronbach’s alpha Information 

Usefulness 0,97 Reliable 

Ease of use 0,98 Reliable 

Compliance 0,96 Reliable 

Actual usage 0,90 Reliable 

 
Thus, the results demonstrate the strong 

dependability and convergent validity proposed by 
earlier researchers (Fornell & Larcker, 1981; Sarstedt 
et al., 2017). 

 
Figure 1. SEM model 
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Each SEM model needs to be grounded in 
a solid theory for the measurement model and 
the structural parameter model to come close to 
meeting the model fit criteria. Both the Tucker-Lewis 
Index (TLI) and the Comparative Fit Index (CFI) 
values range from 0 to 1.00 and are calculated by 
comparing a hypothesis model against 
the independent (or null) model. A model that fits is 
regarded to have a value of greater than 0.90. 
The CFI value greater than 0.9 indicates that 
the model fits the data well because the hypothesis 
model accurately represents the sample data (Joseph 
et al., 2010). The goodness of fit test results are 
shown in Table 4. 
 

Table 4. Test result Goodness of Fit 
 

Criteria Result Goodness of Fit Evaluation model 

CFI 0,906 Fit 

TLI 0,891 Fit 

 
The CFI value is 0.906, and the TLI value is 

0.891, as shown in Table 4. Given that the CFI and 
TLI values are near 1, it is possible to conclude that 
the developed structural model is appropriate. This 
model is therefore capable of explaining the link 
between variables. The CFI values exceeded 
the cutoff value of 0.9, indicating an excellent fit. 

Hypothesis testing aims to determine whether 
or not the independent variable influences 
the dependent variable. The outcomes of hypothesis 
testing, as summarized in Table 5, are as follows. 
 

Table 5. Hypothesis testing results 
 

Connection 
Predicted 

sign 
Coefficient Z P > |z| 

Usefulness — 
Actual usage 

H1 (+) 0.112 1.520 0.224 

Ease of use — 
Actual usage 

H2 (+) 0.322 4.720 0.009** 

Compliance — 
Actual usage 

H3 (+) 0.258 4.460 0.013* 

Note: *, **, and *** demonstrates importance at the level of 
assurance 90%, 95%, and 99%. 

 
This section analyzes the relationship between 

Usefulness and Actual usage (H1). In general, 
the results of hypothesis testing are reported in 
Table 5. According to Table 5, the coefficient of 
Usefulness on Actual usage is positive, with a value 
of 0.112 and a probability of 1.520. These results 
suggest that Usefulness has a positive but not 
statistically significant effect on Actual usage. For 
the variable Ease of use to Actual usage, the value is 
0.322 with a probability of 0.009. These findings 
demonstrate that the variable Ease of use has 
a positive and statistically significant effect on 
actual usage. The probability value for the variable 
Actual usage is 0.013, corresponding to a positive 
value of 0.258. These findings demonstrate that 
Compliance has a favourable and statistically 
significant effect on actual consumption. 
 

5. DISCUSSION 
 
Based on the theoretical framework of TAM, this 
study investigates the impact of usefulness, 
usability, and compliance on actual usage, and 
therefore, its findings are significant. 

First, based on the findings of hypothesis 
testing, it is established that usefulness has 

a positive but not statistically significant effect on 
the actual use of financial applications. This 
indicates that the more the utility an application has, 
the less likely it is to be use financial applications. 
Respondents believe that financial applications have 
yet to enhance performance, efficiency, and 
effectiveness in preparing financial reports due to 
their utility. This could result from a chain error, 
where a chain of errors is a domino effect of 
accounting errors at every stage. Since each 
accounting stage is performed automatically, if 
an input error occurs, it will result in an error in 
the subsequent level. Applications require 
maintenance and maintenance expenses if there is 
a disruption in the applied system (Ria, 2018). It 
is also possible that the financial report application 
is unsuccessful since it cannot download or print 
report results (Pratiwi & Sastrawan, 2018). In 
addition, the results are compatible with research by 
Hannoon (2019), Meyliana et al. (2019), and Silaban 
and Siallagan (2019). Based on Silaban and Siallagan 
(2019), the failure of perceived usefulness to 
increase behaviour use could be attributed to 
the fact that their work involves minimal technology. 
This conclusion differs from the finding of Amin 
et al. (2017), Le and Cao (2020), and Primasari et al. 
(2017), which are compatible with TAM theory, 
claiming that human behavioural interest in 
technology or information systems would surely be 
affected by acceptance of the usage of the system. 
During the deployment of the accrual-based 
accounting system or accounting information 
system, the perceived convenience and benefits of 
usage will have a positive impact on employees’ 
behavioural interest in using the system (Mokhtar 
et al., 2018). Increasing public awareness and 
publicising the excellent benefits of financial 
statement applications over traditional accounting 
installed on computers, according to Le and Cao 
(2020), might raise the intention to use financial 
statement applications. 

Second, the findings of hypothesis testing 
demonstrate that ease of use has a positive and 
statistically significant effect on the actual usage of 
financial applications. This indicates that the ease 
of operation provided by financial applications gives 
respondents the impression that financial 
applications are simple to learn, use, comprehend, 
and versatile. This is also supported by Ria’s (2018) 
study, which indicates that one of the benefits of 
financial applications includes:  

1) Rapid data processing, allowing information 
receivers to make judgments or establish corporate 
policies promptly.  

2) It has a high level of information that can be 
used as a reference for developing corporate policies.  

3) Efficiency of human resources since only one 
person is required to enter data into the accounting 
information system, and the subsequent procedure 
is performed automatically.  

4) Ease of access, so business leaders can view 
the financial status at any time and location.  

Additionally, the application facilitates labour. 
This result is also similar to the research by Mital 
et al. (2018), Mokhtar et al. (2018), Amin et al. 
(2017), Meyliana et al (2019), Le and Cao (2020), and 
Susilo et al. (2019). 

Third, hypothesis testing results demonstrate 
that compliance positively and significantly impacts 
the actual use of financial apps. This indicates that 
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having a compliance mindset encourages responders 
to utilize financial applications. Compliance in 
compiling financial statements according to 
applicable Financial Accounting Standards, 
compliance in compiling financial reports to comply 
with tax regulations, compliance in compiling 
financial reports for the basis of tax calculations, 
and compliance in compiling financial reports to 
avoid sanctions (e.g., tax sanctions in the form of 
fines/interest) is the basis for using the application 
finance. This discovery is comparable to Chatzoglou 
et al. (2010) and Venkatesh et al. (2003). 
 

6. CONCLUSION 
 
This study provides valuable insights into the ease 
of use and compliance of financial reporting tools, 
but it also has several drawbacks. 
The generalizability of the research findings is 
constrained by the possibility that the research 
sample of MSMEs in Indonesia does not accurately 
reflect the total population of MSMEs. This study has 
theoretical and managerial implications. 
Theoretically, the addition of the compliance 
variable transforms this study into an innovative 
model of technology acceptability, particularly for 
financial reporting applications. The practical 
ramifications of this study are anticipated to provide 
a variety of benefits to parties such as MSMEs, for 
which financial reporting applications are crucial 
for making strategic decisions and can be used as 
one of the deciding factors for implementing 
financial applications. Financial reports provide 
the data necessary for evaluating the financial 
performance of a company, analysing trends, and 
formulating effective business strategies by utilising 
financial reports to assess the financial performance 
of their own company and their competitors.  

As for the managerial implications, once MSMEs 
comprehend these indicators, they can contemplate 
utilising financial applications. Some 
recommendations for MSMEs in using financial 
reporting applications to ensure sustainability 
include the transfer of knowledge from 
consultants/vendors or the transfer to related staff. 
MSMEs should have IT staff with financial reporting 
application capabilities, and all personnel handling 
financial reporting applications must be trained and 
have a thorough understanding of accounting 
business process controls. Additionally, all 
personnel handling financial reporting applications 
must be well-informed.  

In addition, academicians are anticipated to use 
this research to apply technology and supplement 
the literature on financial statement usage reports. 
This study provides crucial explanations for 
the compliance characteristics associated with 
the participants’ genuine use of financial 
applications. The knowledge of these characteristics 
can aid service providers in determining which 
features to emphasize to increase prospective 
customers’ propensity to use financial apps. 
For instance, our findings suggest that when 
designing product features, service providers should 
consider tax refunds. Additionally, financial 
software should be easy to learn, use, and flexible. 
The term “flexible” here refers to the ability to 
record anytime and anywhere, such as on gadgets. 

Therefore, mobile-based financial applications are 
more flexible to use. Financial applications are 
expected to accommodate applicable Financial 
Accounting Standards, ensuring that the results are 
in accordance with these standards. Furthermore, 
financial applications can include features for 
taxation, where the application must adhere to the 
latest tax regulations. This ensures that the results 
of the financial statements can be the basis for 
calculating taxes, helping MSMEs avoid sanctions, 
such as tax fines or interest. 

The government itself is required to utilize 
financial statement applications to monitor business 
activities and ensure compliance with financial 
regulations. Financial statements applications enable 
the government to verify tax compliance, monitor 
tax evasion, and implement effective economic 
policies. The government relies on the financial 
statements of MSMEs to make informed economic 
policy decisions. Financial information aids 
the government in formulating fiscal policies, 
identifying sectors in need of assistance, and 
establishing suitable finances strategies. 

Although this study will be valuable for 
academic research and managerial applications, 
future research should address several concerns. 
This study primarily collected data from numerous 
Java-based MSMEs; hence, our findings may not 
apply to other populations. In retrospect, it is clearer 
to what extent the results of this study can be 
generalized and applied to a broader situation with 
a wider demographic distribution. This study model 
focuses on the elements that influence 
the utilization of the financial reports application. 
Consequently, the model can be modified to 
incorporate user intents and actions regarding 
the financial report app. quantitative methods are 
employed; qualitative or mixed methods may be 
used to examine alternative approaches and 
conclusions. The potential impact of this 
methodological approach on the research results 
should be carefully considered, and readers should 
be aware of how the method selection may influence 
the interpretation of the results. For future research, 
a more representative sample from various social 
and macroeconomic circumstances should be 
gathered. Data were collected exclusively from 
a sample of MSMEs, not from larger enterprises. 
Future research could broaden this study to include 
medium, medium-sized, and large businesses. 
To generate a more complete picture, it is essential 
to recognize that these findings may have various 
business implications. Considering this allows for 
a more accurate evaluation of the applicability of 
this study’s findings to various business scenarios. 
Self-administered surveys may also be biased 
towards social desirability and be prone to 
exaggeration. Future studies might also compare 
how MSME financial reporting applications are used 
in other nations or explore culture-based Hofstede’s 
(2001) characteristics. Last but not least, it is 
proposed that future studies could examine and 
relate the current research model further utilizing 
various theories such as UTAUT2 and additional 
factors of compatibility, cost, personal inventiveness, 
and education, as recommended by prior research 
(Blut et al., 2022). 



Journal of Governance and Regulation / Volume 13, Issue 2, 2024 

 
83 

REFERENCES 
 
Ahmad, I. T. B., Lamongan, D., Ahmad, I. T. B., & Lamongan, D. (2022). Pengaruh penggunaan aplikasi E-filing 

terhadap kepatuhan wajib pajak orang pribadi: (Studi empiris pada KPP Pratama Lamongan) [The effect of 
using the E-filing application on individual taxpayer compliance (Empirical study on KPP Pratama 
Lamongan)]. Media Komunikasi Ilmu Ekonomi, 39(1), 1–7. https://ejournal.ahmaddahlan.ac.id
/index.php/melati/article/view/61  

Al Mulhem, A. (2020). Exploring the key factors in the use of an E-Learning system among students at King Faisal 
University, Saudi Arabia. International Journal of Interactive Mobile Technologies, 14(3), 19–37. 
https://doi.org/10.3991/ijim.v14i03.11576  

Alalwan, A. A., Baabdullah, A., Rana, N. P., Tamilmani, K., & Dwivedi, Y. K. (2018). Examining adoption of mobile 
internet in Saudi Arabia: Extending TAM with perceived enjoyment, innovativeness and trust. Technology 
in Society, 55, 100–110. https://doi.org/10.1016/j.techsoc.2018.06.007  

Alkhowaiter, W. A. (2020). Digital payment and banking adoption research in Gulf countries: A systematic literature 
review. International Journal of Information Management, 53, Article 102102. https://doi.org/10.1016
/j.ijinfomgt.2020.102102  

Almaududi Ausat, A. M., Al Bana, T., & Gadzali, S. S. (2023). Basic capital of creative economy: The role of 
intellectual, social, cultural, and institutional capital. Apollo: Journal of Tourism and Business, 1(2), 42–54. 
https://doi.org/10.58905/apollo.v1i2.21  

Al-Okaily, M., Lutfi, A., Alsaad, A., Taamneh, A., & Alsyouf, A. (2020). The determinants of digital payment systems’ 
acceptance under cultural orientation differences: The case of uncertainty avoidance. Technology in 
Society, 63, Article 101367. https://doi.org/10.1016/j.techsoc.2020.101367  

Alshurideh, M., Salloum, S. A., Al Kurdi, B., Abdel Monem, A., & Shaalan, K. (2019). Understanding the quality 
determinants that influence the intention to use the mobile learning platforms: A practical study. 
International Journal of Interactive Mobile Technologies, 13(11), 157–183. https://doi.org/10.3991
/ijim.v13i11.10300  

Amin, M. K., Munira, S., Azhar, A., Amin, A., & Karim, M. T. (2017). Factors affecting employees’ behavioral intention 
to adopt accounting information system (AIS) in Bangladesh. In Proceedings of the19th International 
Conference on Computer and Information Technology (pp. 501–505). https://doi.org/10.1109/ICCITECHN
.2016.7860249  

Bailey, A. A., Bonifield, C. M., & Arias, A. (2018). Social media use by young Latin American consumers: 
An exploration. Journal of Retailing and Consumer Services, 43, 10–19. https://doi.org/10.1016
/j.jretconser.2018.02.003  

Blut, M., Chong, A. Y. L., Tsigna, Z., & Venkatesh, V. (2022). Meta-analysis of the unified theory of acceptance and use 
of technology (UTAUT): Challenging its validity and charting a research agenda in the Red Ocean. Journal 
of the Association for Information Systems, 23(1), 13–95. https://doi.org/10.17705/1jais.00719  

Chang, I.-C., Li, Y.-C., Hung, W.-F., & Hwang, H.-G. (2005). An empirical study on the impact of quality antecedents on 
tax payers’ acceptance of Internet tax-filing systems. Government Information Quarterly, 22(3), 389–410. 
https://doi.org/10.1016/j.giq.2005.05.002  

Chatterjee, S., & Kumar Kar, A. (2020). Why do small and medium enterprises use social media marketing and what 
is the impact: Empirical insights from India. International Journal of Information Management, 53, 
Article 102103. https://doi.org/10.1016/j.ijinfomgt.2020.102103  

Chatzoglou, P. D., Vraimaki, E., Diamantidis, A., & Sarigiannidis, L. (2010). Computer acceptance in Greek SMEs. 
Journal of Small Business and Enterprise Development, 17(1), 78–101. https://doi.org/10.1108
/14626001011019143  

Chi, T. (2018). Understanding Chinese consumer adoption of apparel mobile commerce: An extended TAM 
approach. Journal of Retailing and Consumer Services, 44, 274–284. https://doi.org/10.1016
/j.jretconser.2018.07.019  

Dash, G., & Paul, J. (2021). CB-SEM vs PLS-SEM methods for research in social sciences and technology forecasting. 
Technological Forecasting and Social Change, 173, Article 121092. https://doi.org/10.1016
/j.techfore.2021.121092  

DataIndonesia.id. (2022, February 15). Rangkuman data perkembangan ekonomi digital Indonesia [Summary of data 
on Indonesia’s digital economy development]. Bisnis.com. https://finansial.bisnis.com/read/20220215
/563/1500443/rangkuman-data-perkembangan-ekonomi-digital-indonesia  

de Luna, I. R., Liébana-Cabanillas, F., Sánchez-Fernández, J., & Muñoz-Leiva, F. (2019). Mobile payment is not all 
the same: The adoption of mobile payment systems depending on the technology applied. Technological 
Forecasting and Social Change, 146, 931–944. https://doi.org/10.1016/j.techfore.2018.09.018  

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and 
measurement error. American Marketing Association, 18(1), 39–50. https://doi.org/10.2307/3151312  

Hannoon, A. (2019). Assessing the role of factors affecting the adoption of VAT-compliant accounting systems. 
Management Science Letters, 9(9), 1439–1450. https://doi.org/10.5267/j.msl.2019.5.007  

Hofstede, G. (2001). Culture’s consequences comparing values, behaviors, institutions, and organizations across 
nations (2nd ed.). Sage. https://digitalcommons.usu.edu/unf_research/53/  

Hyun, H., Thavisay, T., & Lee, S. H. (2022). Enhancing the role of flow experience in social media usage and its impact 
on shopping. Journal of Retailing and Consumer Services, 65, Article 102492. https://doi.org/10.1016
/j.jretconser.2021.102492  

Kala Kamdjoug, J. R., Wamba-Taguimdje, S.-L., Wamba, S. F., & Kake, I. B. (2021). Determining factors and impacts of 
the intention to adopt mobile banking app in Cameroon: Case of SARA by Afriland First Bank. Journal of 
Retailing and Consumer Services, 61, Article 102509. https://doi.org/10.1016/j.jretconser.2021.102509  

Kaur, P., Dhir, A., Bodhi, R., Singh, T., & Almotairi, M. (2020). Why do people use and recommend m-wallets? Journal 
of Retailing and Consumer Services, 56, Article 102091. https://doi.org/10.1016/j.jretconser.2020.102091  

Kumar, A., & Kalse, A. (2022). Withdrawn: Usage and adoption of artificial intelligence in SMEs. Materials Today: 
Proceedings. https://doi.org/10.1016/j.matpr.2021.01.595  

https://ejournal.ahmaddahlan.ac.id/index.php/melati/article/view/61
https://ejournal.ahmaddahlan.ac.id/index.php/melati/article/view/61
https://doi.org/10.3991/ijim.v14i03.11576
https://doi.org/10.1016/j.techsoc.2018.06.007
https://doi.org/10.1016/j.ijinfomgt.2020.102102
https://doi.org/10.1016/j.ijinfomgt.2020.102102
https://doi.org/10.58905/apollo.v1i2.21
https://doi.org/10.1016/j.techsoc.2020.101367
https://doi.org/10.3991/ijim.v13i11.10300
https://doi.org/10.3991/ijim.v13i11.10300
https://doi.org/10.1109/ICCITECHN.2016.7860249
https://doi.org/10.1109/ICCITECHN.2016.7860249
https://doi.org/10.1016/j.jretconser.2018.02.003
https://doi.org/10.1016/j.jretconser.2018.02.003
https://doi.org/10.17705/1jais.00719
https://doi.org/10.1016/j.giq.2005.05.002
https://doi.org/10.1016/j.ijinfomgt.2020.102103
https://doi.org/10.1108/14626001011019143
https://doi.org/10.1108/14626001011019143
https://doi.org/10.1016/j.jretconser.2018.07.019
https://doi.org/10.1016/j.jretconser.2018.07.019
https://doi.org/10.1016/j.techfore.2021.121092
https://doi.org/10.1016/j.techfore.2021.121092
https://finansial.bisnis.com/read/20220215/563/1500443/rangkuman-data-perkembangan-ekonomi-digital-indonesia
https://finansial.bisnis.com/read/20220215/563/1500443/rangkuman-data-perkembangan-ekonomi-digital-indonesia
https://doi.org/10.1016/j.techfore.2018.09.018
https://doi.org/10.2307/3151312
https://doi.org/10.5267/j.msl.2019.5.007
https://digitalcommons.usu.edu/unf_research/53/
https://doi.org/10.1016/j.jretconser.2021.102492
https://doi.org/10.1016/j.jretconser.2021.102492
https://doi.org/10.1016/j.jretconser.2021.102509
https://doi.org/10.1016/j.jretconser.2020.102091
https://doi.org/10.1016/j.matpr.2021.01.595


Journal of Governance and Regulation / Volume 13, Issue 2, 2024 

 
84 

Lanlan, Z., Ahmi, A., & Popoola, O. M. J. (2019). Perceived ease of use, perceived usefulness and the usage of 
computerized accounting systems: A performance of micro and small enterprises (MSEs) in China. 
International Journal of Recent Technology and Engineering, 8(2S2), 324–331. 
https://doi.org/10.35940/ijrte.B1056.0782S219  

Le, O. T. T., & Cao, Q. M. (2020). Examining the technology acceptance model using cloud-based accounting software 
of Vietnamese enterprises. Management Science Letters, 10(12), 2781–2788. https://doi.org/10.5267
/j.msl.2020.4.032  

Li, W. (2021). The role of trust and risk in citizens’ e-government services adoption: A perspective of the extended 
UTAUT model. Sustainability, 13(14), Article 7671. https://doi.org/10.3390/su13147671  

Liébana-Cabanillas, F., Marinković, V., & Kalinić, Z. (2017). A SEM-neural network approach for predicting 
antecedents of m-commerce acceptance. International Journal of Information Management, 37(2), 14–24. 
https://doi.org/10.1016/j.ijinfomgt.2016.10.008  

Lorente-Martínez, J., Navío-Marco, J., & Rodrigo-Moya, B. (2020). Analysis of the adoption of customer facing InStore 
technologies in retail SMEs. Journal of Retailing and Consumer Services, 57, Article 102225. 
https://doi.org/10.1016/j.jretconser.2020.102225  

Mahardhika, A. S. (2019). Akuntan di era digital: Pendekatan TAM (Technology Acceptance Model) pada software 
berbasis akuntansi [Accountants in the digital age: A TAM (Technology Acceptance Model) approach to 
accounting-based software]. Jurnal Ilmiah Akuntansi Dan Keuangan, 8(1), 12–16. https://doi.org/10.32639
/jiak.v8i1.282  

Mardiana, H. (2023). Lecturers’ reasoning in using digital technology: A cognitive approach in learning process. 
Athena: Journal of Social, Culture and Society, 1(2), 33–42. https://doi.org/10.58905/athena.v1i2.27  

Meyliana, Widjaja, H. A. E., Larasati, A. P., Respati, R., & Ranaputri, V. (2019). The evaluation of enterprise resource 
planning (ERP) financial accounting and control using technology acceptance model. In Proceedings of 
the 2018 4th International Conference on Computing, Engineering, and Design (ICCED) (pp. 69–74). 
https://doi.org/10.1109/ICCED.2018.00023  

Mital, M., Chang, V., Choudhary, P., Papa, A., & Pani, A. K. (2018). Adoption of internet of things in India: A test of 
competing models using a structured equation modeling approach. Technological Forecasting and Social 
Change, 136, 339–346. https://doi.org/10.1016/j.techfore.2017.03.001  

Mokhtar, S. A., Katan, H., & Hidayat-ur-Rehman, I. (2018). Instructors’ behavioural intention to use learning 
management system: An integrated TAM perspective. Tem Journal-Technology Education Management 
Informatics, 7(3), 513–525. https://doi.org/10.18421/TEM73-07  

Muñoz-Leiva, F., Climent-Climent, S., & Liébana-Cabanillas, F. (2017). Determinants of intention to use the mobile 
banking apps: An extension of the classic TAM model. Spanish Journal of Marketing — ESIC, 21(1), 25–38. 
https://doi.org/10.1016/j.sjme.2016.12.001  

Padi, Yusmaniarti, & Sari, D. W. (2016). Membuat laporan keuangan menggunakan MYOB versi 19.6 [Create financial 
statements using MYOB version 19.6]. https://penerbitsalemba.com/buku/01-0344-membuat-laporan-
keuangan-menggunakan-myob-versi-196 

Pahlevi, R. (2022). Unduhan aplikasi keuangan terus meningkat dalam 4 tahun terakhir [Finance app downloads 
continue to rise in the last 4 years]. Databoks. https://databoks.katadata.co.id/datapublish/2022/01/18
/unduhan-aplikasi-keuangan-terus-meningkat-dalam-4-tahun-terakhir  

Patil, P., Tamilmani, K., Rana, N. P., & Raghavan, V. (2020). Understanding consumer adoption of mobile payment in 
India: Extending Meta-UTAUT model with personal innovativeness, anxiety, trust, and grievance redressal. 
International Journal of Information Management, 54, Article 102144 https://doi.org/10.1016
/j.ijinfomgt.2020.102144  

Pratiwi, R., & Sastrawan, U. (2018). Implementasi Aplikasi Akuntansi Pada Ukm Adiraka Dalam Pengelolaan 
Keuangan [Implementation of accounting applications at Ukm Adiraka in financial management]. 
Aptekmas : Jurnal Pengabdian Kepada Masyarakat, 1(2). https://doi.org/10.36257/apts.v1i2.1246  

Preston, C. C., & Colman, A. M. (2000). Optimal number of response categories in rating scales: Reliability, validity, 
discriminating power, and respondent preferences. Acta Psychologica, 104(1), 1–15. https://doi.org
/10.1016/S0001-6918(99)00050-5  

Primasari, D., Rohman, A., & Fuad. (2017). The implementation of accrual based accounting system by 
the theoretical approach of technology acceptance model: An empirical study in Indonesia. International 
Journal of Civil Engineering and Technology, 8(8), 1186–1196. https://iaeme.com/MasterAdmin
/Journal_uploads/IJCIET/VOLUME_8_ISSUE_8/IJCIET_08_08_127.pdf  

Putri, R. L., Amrulloh, M. C., Sutrisno, J., Saptana, S., & Dani, N. L. (2023). Government policy strategy towards 
empowering MSMEs in the Covid-19 pandemic at the Bulak Fish Market Center, Surabaya city. Athena: 
Journal of Social, Culture and Society, 1(3), 93–101. https://doi.org/10.58905/athena.v1i3.43  

Putri, R., Werastuti, D. N. S., Dwi Astuti, E., Khairunnisa, A. F., Wahyono, E., & Luh Apriani, N. (2023). Integrated 
reporting: Corporate strategy towards achieving sustainable development SDGs. Apollo: Journal of Tourism 
and Business, 1(2), 64–71. https://doi.org/10.58905/apollo.v1i2.39  

Rachmawati, N. A., Ramayanti, R., & Setiawan, R. (2021). Tingkat Kesadaran dan Kesiapan Pelaku Umkm Dalam 
Menyusun Laporan Keuangan dan Pajak [The level of awareness and readiness of Umkm actors in 
preparing financial and tax reports]. Jurnal Akuntansi dan Bisnis, 21(2), 138–150. 
https://doi.org/10.20961/jab.v21i2.646  

Rahman, M. M., Lesch, M. F., Horrey, W. J., & Strawderman, L. (2017). Assessing the utility of TAM, TPB, and UTAUT 
for advanced driver assistance systems. Accident Analysis & Prevention, 108, 361–373. https://doi.org
/10.1016/j.aap.2017.09.011  

Rakhmawati, H., & Hariyanti, T. P. (2022). TAM dan UTAUT dalam penerapan e-filing untuk mengukur kepatuhan wajib 
pajak di masa pandemi covid-19 [TAM and UTAUT in the application of e-filing to measure taxpayer compliance 
during the covid-19 pandemic]. Fair Value: Jurnal Ilmiah Akuntansi Dan Keuangan, 4(9), 4040–4044. 
https://doi.org/10.32670/fairvalue.v4i9.1585 

Ramkumar, M., Schoenherr, T., Wagner, S. M., & Jenamani, M. (2019). Q-TAM: A quality technology acceptance model 
for predicting organizational buyers’ continuance intentions for e-procurement services. International 
Journal of Production Economics, 216, 333–348. https://doi.org/10.1016/j.ijpe.2019.06.003  

https://doi.org/10.35940/ijrte.B1056.0782S219
https://doi.org/10.5267‌/j.msl.2020.4.032
https://doi.org/10.5267‌/j.msl.2020.4.032
https://doi.org/10.3390/su13147671
https://doi.org/10.1016/j.ijinfomgt.2016.10.008
https://doi.org/10.1016/j.jretconser.2020.102225
https://doi.org/10.32639/jiak.v8i1.282
https://doi.org/10.32639/jiak.v8i1.282
https://doi.org/10.58905/athena.v1i2.27
https://doi.org/10.1109/ICCED.2018.00023
https://doi.org/10.1016/j.techfore.2017.03.001
https://doi.org/10.18421/TEM73-07
https://doi.org/10.1016/j.sjme.2016.12.001
https://penerbitsalemba.com/buku/01-0344-membuat-laporan-keuangan-menggunakan-myob-versi-196
https://penerbitsalemba.com/buku/01-0344-membuat-laporan-keuangan-menggunakan-myob-versi-196
https://databoks.katadata.co.id/datapublish/2022/01/18/unduhan-aplikasi-keuangan-terus-meningkat-dalam-4-tahun-terakhir
https://databoks.katadata.co.id/datapublish/2022/01/18/unduhan-aplikasi-keuangan-terus-meningkat-dalam-4-tahun-terakhir
https://doi.org/10.1016/j.ijinfomgt.2020.102144
https://doi.org/10.1016/j.ijinfomgt.2020.102144
https://doi.org/10.36257/apts.v1i2.1246
https://doi.org/10.1016/S0001-6918(99)00050-5
https://doi.org/10.1016/S0001-6918(99)00050-5
https://iaeme.com/MasterAdmin/Journal_uploads/IJCIET/VOLUME_8_ISSUE_8/IJCIET_08_08_127.pdf
https://iaeme.com/MasterAdmin/Journal_uploads/IJCIET/VOLUME_8_ISSUE_8/IJCIET_08_08_127.pdf
https://doi.org/10.58905/athena.v1i3.43
https://doi.org/10.58905/apollo.v1i2.39
https://doi.org/10.20961/jab.v21i2.646
https://doi.org/10.1016/j.aap.2017.09.011
https://doi.org/10.1016/j.aap.2017.09.011
https://doi.org/10.32670/fairvalue.v4i9.1585
https://doi.org/10.1016/j.ijpe.2019.06.003


Journal of Governance and Regulation / Volume 13, Issue 2, 2024 

 
85 

Ria, A. (2018). Analisis Penerapan Aplikasi Keuangan Berbasis Android pada Laporan Keuangan UMKM Mekarsari 
Depok [Analysis of the application of android-based financial applications in the financial statements of 
MSMEs Mekarsari Depok]. Sosio E-Kons, 10(3), Article 207. https://doi.org/10.30998/sosioekons.v10i3.2900 

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2017). Partial least squares structural equation modeling. In C. Homburg, 
M. Klarmann, & A. Vomberg (Eds.), Handbook of market research (pp. 1–40). Springer. 
https://doi.org/10.1007/978-3-319-05542-8_15-1  

Shaw, N., & Sergueeva, K. (2019). The non-monetary benefits of mobile commerce: Extending UTAUT2 with perceived 
value. International Journal of Information Management, 45, 44–55. https://doi.org/10.1016
/j.ijinfomgt.2018.10.024  

Silaban, A., & Siallagan, H. (2019). The integration of technology acceptance model with the uses and gratification 
theory toward the intention to use accounting information technology: An analysis. Pakistan Journal of 
Social Sciences, 16(6), 219–226. https://docsdrive.com/?pdf=medwelljournals/pjssci/2019/219-226.pdf  

Sulistyorini, M., Nurlaela, S., & Chomsatu, Y. (2017). Pengaruh penggunaan sistem administrasi e-registration, e-billing, 
e-spt, Dan e-filling terhadap kepatuhan wajib pajak (Studi Pada Wajib Pajak Orang Pribadi Di RSUD Dr. 
Moewardi Surakarta) [The effect of using the e-registration, e-billing, e-spt, and e-filling administrative 
systems on taxpayer compliance (Study on individual taxpayers at Dr Moewardi Surakarta Hospital)]. 
Prosiding Implementasi Penelitian Pada Pengabdian Menuju Masyarakat Mandiri Berkemajuan (pp. 371–379). 
Universitas Muhammadiyah Semarang. https://jurnal.unimus.ac.id/index.php/psn12012010
/article/view/2318/2294  

Susilo, A. Z., Prabowo, M. I., Taman, A., Pustikaningsih, A., & Samlawi, A. (2019). A comparative study of factors 
affecting user acceptance of go-pay and OVO as a feature of Fintech application. Procedia Computer 
Science, 161, 876–884. https://doi.org/10.1016/j.procs.2019.11.195  

Taherdoost, H. (2019). What is the best response scale for survey and questionnaire design; Review of different 
lengths of rating scale/attitude scale/likert scale. International Journal of Academic Research in 
Management, 8(1), 1–10. https://ssrn.com/abstract=3588604  

Tambun, S., & Muhtiar, I. (2019). Pengaruh Pengetahuan perpajakan dan penerapan e-system terhadap kepatuhan wajib 
pajak yang di moderasi oleh technology acceptance model [The effect of taxation knowledge and e-system 
implementation on taxpayer compliance moderated by the technology acceptance model]. Media Akuntansi 
Perpajakan, 4(1), 1–15. http://journal.uta45jakarta.ac.id/index.php/MAP/article/view/1889 

Tambun, S., Sitorus, R. R., & Pramudya, T. A. (2020). Pengaruh technology acceptance model dan digital taxation 
terhadap kepatuhan wajib pajak dengan pemahaman internet sebagai variabel moderating [The effect of 
technology acceptance model and digital taxation on taxpayer compliance with internet understanding as 
a moderating variable]. Balance Vocation Accounting Journal, 4(1), 1–12. https://doi.org/10.31000
/bvaj.v4i1.2699 

Tawafak, R. M., Malik, S. I., Mathew, R., Ashfaque, M. W., Jabbar, J., AlNuaimi, M. N., ElDow, A., & Alfarsi, G. (2021). 
A combined model for continuous intention to use e-learning system. International Journal of Interactive 
Mobile Technologies, 15(3), 113–129. https://doi.org/10.3991/ijim.v15i03.18953  

Utami, R., & Setiawan, D. (2023). Banking and trust-based SMEs toward credit access. Corporate Governance and 
Organizational Behavior Review, 7(2), 385–391. https://doi.org/10.22495/cgobrv7i2sip16  

van der Nest, D. P., Smidt, L., & Lubbe, D. (2017). The use of generalised audit software by internal audit functions in 
a developing country: A maturity level assessment. Risk Governance and Control: Financial Markets & 
Institutions, 7(4–2), 189–202. https://doi.org/10.22495/rgc7i4c2art2  

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance of information technology: Toward 
a unified view. MIS Quarterly, 27(3), 425–478. https://doi.org/10.2307/30036540  

Verkijika, S. F. (2020). An affective response model for understanding the acceptance of mobile payment systems. 
Electronic Commerce Research and Applications, 39, Article 100905 https://doi.org/10.1016
/j.elerap.2019.100905  

Virgiawan, A. T., Ernawati, W. D., & Djajanto, L. (2018). Pengaruh Penerapan E-SPT Terhadap Kepatuhan Wajib Pajak 
Dalam Melaporkan SPT Menggunakan Pendekatan TAM (Studi Kasus pada Kantor Pelayanan Pajak Pratama 
Batu) [The effect of E-SPT implementation on taxpayer compliance in reporting SPT using the TAM 
approach (Case study at the Batu Primary Tax Service Office)]. Prosiding Seminar Nasional Akuntansi, 
Manajemen, Dan Keuangan (pp. 239–250).  

Wang, Y.-S. (2003). The adoption of electronic tax filing systems: An empirical study. Government Information 
Quarterly, 20(4), 333–352. https://doi.org/10.1016/j.giq.2003.08.005  

Wanof, M. I., & Gani, A. (2023). MSME marketing trends in the 4.0 era: Evidence from Indonesia. Apollo: Journal of 
Tourism and Business, 1(2), 36–41. https://doi.org/10.58905/apollo.v1i2.22  

Wu, I.-L., & Chen, J.-L. (2005). An extension of Trust and TAM model with TPB in the initial adoption of on-line tax: 
An empirical study. International Journal of Human Computer Studies, 62(6), 784–808. https://doi.org
/10.1016/j.ijhcs.2005.03.003  

Wu, J., & Srite, M. (2021). Envy on social media: The good, the bad and the ugly. International Journal of Information 
Management, 56, Article 102255. https://doi.org/10.1016/j.ijinfomgt.2020.102255  

Xia, M., Zhang, Y., & Zhang, C. (2018). A TAM-based approach to explore the effect of online experience on 
destination image: A smartphone user’s perspective. Journal of Destination Marketing and Management, 8, 
259–270. https://doi.org/10.1016/j.jdmm.2017.05.002  

Zufiyardi, Z., Yusmaniarti, Y., Fraternesi, F., & Ibrahim, A. (2022). Mengukur Niat Penggunakan Aplikasi Akuntansi 
Dengan Pendekatan Theory Technology Acceptance Model (TAM) [Measuring intention to use accounting 
applications with the Technology Acceptance Model (TAM) theory approach]. Jurnal Akuntansi, Keuangan 
dan Teknologi Informasi Akuntansi, 2(2), 341–369. https://doi.org/10.36085/jakta.v2i2.2805  

 
 

https://doi.org/10.30998/sosioekons.v10i3.2900
https://doi.org/10.1007/978-3-319-05542-8_15-1
https://doi.org/10.1016/j.ijinfomgt.2018.10.024
https://doi.org/10.1016/j.ijinfomgt.2018.10.024
https://docsdrive.com/?pdf=medwelljournals/pjssci/2019/219-226.pdf
https://jurnal.unimus.ac.id/index.php/psn12012010/article/view/2318/2294
https://jurnal.unimus.ac.id/index.php/psn12012010/article/view/2318/2294
https://doi.org/10.1016/j.procs.2019.11.195
https://ssrn.com/abstract=3588604
http://journal.uta45jakarta.ac.id/index.php/MAP/article/view/1889
https://doi.org/10.31000/bvaj.v4i1.2699
https://doi.org/10.31000/bvaj.v4i1.2699
https://doi.org/10.3991/ijim.v15i03.18953
https://doi.org/10.22495/cgobrv7i2sip16
https://doi.org/10.22495/rgc7i4c2art2
https://doi.org/10.2307/30036540
https://doi.org/10.1016/j.elerap.2019.100905
https://doi.org/10.1016/j.elerap.2019.100905
https://doi.org/10.1016/j.giq.2003.08.005
https://doi.org/10.58905/apollo.v1i2.22
https://doi.org/10.1016/j.ijhcs.2005.03.003
https://doi.org/10.1016/j.ijhcs.2005.03.003
https://doi.org/10.1016/j.ijinfomgt.2020.102255
https://doi.org/10.1016/j.jdmm.2017.05.002
https://doi.org/10.36085/jakta.v2i2.2805

	DRIVING SUSTAINABLE FINANCIAL MANAGEMENT: AN INVESTIGATION OF FACTORS INFLUENCING THE USE OF DIGITALS TECHNOLOGIES BY MSMES
	1. INTRODUCTION
	2. LITERATURE REVIEW AND HYPOTHESES DEVELOPMENT
	2.1. Technology Acceptance Model (TAM)
	2.2. Perceived ease of use
	2.3. Perceived usefulness
	2.4. Compliance

	3. RESEARCH METHODOLOGY
	4. RESULTS
	4.1. Demographic data
	4.2. Data analysis

	5. DISCUSSION
	6. CONCLUSION
	REFERENCES


