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Abstract

The study aims to build a model that revolves around the main
question of the role of strategic agility (SA) in enhancing
organizational excellence (OE). For the purpose of achieving OE and
to determine the extent of interest and knowledge of managers at
the Midwest Refineries Company (MRC) on the theoretical and
practical implications, and on the performance foundations of
these two vital variables with the aim of continuous improvement.
A questionnaire was used and distributed to a random sample of
54 managers in this important energy production company.
The study followed the descriptive analytical approach to answer
the questions raised. The study model and dimensions were built
according to reference models, most notably the models (Al-Jedaiah
& Albdareen, 2020; Doz & Kosonen, 2010). Statistical Package for
the Social Sciences (SPSS) was used to perform the calculations
coming up with the results and their statistical significance.
The study reached important conclusions, most notably revealing
the role, effectiveness and clear impact of SA in achieving OE
for the purpose of strengthening and attributing it, and
the company’s ability to invest in the liquidity of vital resources,
mobilize them, and reuse them efficiently and easily to accomplish
their work and develop their products.
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1. INTRODUCTION

dynamism, flexibility, and responsiveness to meet
market demands and exceed usual standards.

The 21st-century’s environmental challenges Achieving  superior  performance  requires
necessitated businesses to adapt, emphasizing Organizational  sobriety, empowering human
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resources, fostering creativity, and utilizing
advanced technologies. This integrated approach
aimed at surpassing typical organizational norms,
satisfying stakeholders, and prioritizing customer
satisfaction (CS) through quality products/services,
dynamic customer care, and post-sale services.
However, many companies struggle to meet these
objectives. Utilizing advanced technologies and
effective communication channels is crucial for
disseminating information, fostering expertise, and
facilitating communication among employees,
business units, and stakeholders. This facilitates
strategic, sustainable competitiveness and
organizational superiority (Shirvani & Iranban,
2013). However, achieving this requires strategic
agility (SA) marked by sensitivity, agility, foresight,
and adaptability, as well as resource flexibility (RF)
for efficient resource utilization. This approach
enables proactive decision-making, seizing
opportunities, and managing risks effectively in a
dynamic and flexible manner (Lungu, 2020;
Mavengere, 2013). Apart from quick and situational
decision-making by leadership, this study’s
significance lies in enhancing organizational
excellence (OE), performance, product quality (PQ),
and technology dissemination (TD) within the
Midwest Refineries Company (MRC). The focus is on
attaining high competitiveness and CS through
flexible strategic approaches, emphasizing strategic
sensitivity (SS), unified leadership, and resource
liquidity (RL) via strategic agility. These dynamics
are reflected in the superiority of MRC’s products,
their competitive edge, and the continuous
improvement of performance to meet customer
needs and expectations (Abdulzahra et al., 2023;
Nehme et al., 2023). The importance and significance
of the study are due to the focus on supporting and
developing OE, improving performance and PQ, and
disseminating modern technology in the MRC to
highly competitive levels in order to achieve CS. This
is achieved in flexible strategic contexts, especially
through SS, the unity of the company’s leadership,
and the liquidity of its resources represented by
strategic agility. Its effective dynamics are reflected
in the superiority of MRC’s products, its distinct
competitiveness, and the dissemination of modern
technologies that ensure continuous improvement of
performance and meeting the needs and
expectations of the customer. In light of this and its
foundations and given the vital importance of SA in
its dimensions and the great importance of OE in its
dimensions according to this strategic direction, this
study has directed in the basic problem as follows:

RQI1: What is the role of strategic agility in
enhancing organizational excellence?

RQ2: To what extent are the managers of
the Midwest Refineries Company concerned and
aware of the content and importance of the two
variables of the study, strategic agility in its
dimensions, and organizational excellence in its
dimensions?

RQ3: Is there a relationship between the two
main variables, and the extent of the significant
impact of the independent variable, strategic agility,
on the vresponding variable, organizational
excellence?

The study aims to uncover how SA supports OE
and assess the managers’ awareness of these
variables’ significance in enhancing performance.

VIRTUS

Using SA dimensions from Doz and Kosonen (2010)
and OE dimensions from Al-Jedaiah and Albdareen
(2020) and Shirvani and Iranban (2013), the research
employs a descriptive-analytical approach conducted
in the MRC. The focus is on giant petroleum
industrial complexes for oil refining and
manufacturing across multiple locations with a total
capacity of 360 thousand barrels per day, with
particular emphasis on the Dora refinery in
Baghdad. This refinery, a significant player in Iraq’s
energy sector, has a rich history in advanced oil,
petrochemical, and fuel-related technologies.
The study holds valuable scientific implications for
strategic management, especially in understanding
how SA impacts OE and its essential dimensions.
Strategic and organizational directions related to
business, performance improvement, quality,
production excellence, investment opportunities,
and facing emergency threats and potential
environmental disturbances. It aimed to study and
analyse the interrelationship and influence between
the variables and dimensions of the research model
in the MRC, as well as seeking to root the strategic
contents and concepts of the two main research
variables, especially in this company with
conclusions presented methodology followed.
The descriptive analytical approach was followed by
employing a questionnaire distributed to a random
sample of 54 managers at MRC in Baghdad, and
the Statistical Package for the Social Sciences (SPSS)
computer program was used for the purpose of
extracting results and revealing the levels of

relationship and influence between the two
variables. It is an important contribution to
narrowing and bridging the knowledge and

performance gap between the strategic directions
and the modern theoretical foundations of the
research variables on the one hand, and the actual
and performance events in MRC. The knowledge gap
is represented in the theoretical contents that are
embodied in the principles and foundations of the
study’s two main variables, the SA and OE, through
flexibility of movement, SS, unity of leadership and
fluidity of resources on the one hand, in exchange
for achieving sustainable competitiveness within the
framework of PQ, CS and improving performance in
the MRC in Baghdad on the other hand. One of
the most prominent conclusions reached by the
study is the significant role of strategic agility in
enhancing OE, and the close relationship between
them. It revealed the clear impact of SA on OE and
confirmed the effective role of the company’s
leadership and organizations in general in
developing and improving performance in order to
achieve excellence. It contributed to deepening
knowledge and informing the company’s managers
and drew their attention to the role of SA, its
implications, and its important role in improving
performance and advancing OE.

The structure of this paper is as follows.
Section 2 reviews the relevant literature. Section 3
analyses the methodology. Section4 presents
the results. Section 5 discusses the results of
the research, and Section 6 concludes the paper.

2. LITERATURE REVIEW

The cognitive literature review encompasses various
studies exploring the study variables, seeking
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theoretical and methodological implications and
significant conclusions. For instance, Doz and
Kosonen (2010) addressed environmental challenges
by altering business models to enhance
organizational resilience. This involved developing
three key capabilities — SS, RL, and flexibility — to
counter environmental disturbances. The study
analyzed companies like Nokia, Easy Group, HP, and
Kone, evaluating their adaptations to emerging
variables. This literature review helps identify the
gap between theoretical approaches and practical
applications in confronting environmental
challenges. The study presented some proposals and
concrete  leadership measures that enable
organizations to develop their capabilities
and capabilities necessary to accelerate
the transformation of models and processes for
the purpose of achieving the necessary SA to face
developments, challenges and emergencies, and to
upgrade its business models to a high level of SA.
Our study used the model of this study as a scale
that included the dimensions of SA referred to Reed
(2021).  The environmental disturbances calm
the relationship between the company’s age and SA,
and the age of the company and environmental
disturbances calm the relationship between SA and
the company’s performance.

A study of Sari and Ahmad (2022) aimed to
show the extent of the impact of entrepreneurial
leadership on the SA and competitiveness of small
and medium enterprises in Indonesia, and to
examine SA as a mediating factor in the relationship
of entrepreneurial leadership with government
support for medium and small companies during
the corona pandemic, using the descriptive
analytical approach. The sample dealt with
the senior owners in 190 companies. The study
adopted the questionnaire as a data collection tool
and the partial least squares (PLS) analysis method
through the smart-PLS program. The paper came out
with results, the most important of which is
the possibility of enhancing the competitive
capabilities of those companies through SA, and that
entrepreneurial leadership and government support
greatly affect the competitive capabilities of medium
and small companies, considering SA as a mediating
factor, and that there is a significant impact of
the leaders’ characteristics and behaviour on the SA
and strategic capabilities of those companies. Kale
et al. (2019) investigated the mediating role of SA in
the relationship between absorptive capacity and
company performance among Turkish residence
institutions. The study used a descriptive-analytical
methodology, surveying 190 valid questionnaires
collected from a sample of Turkish residence
companies. It concluded that post-acquisition has no
effect on performance, while post-use directly
impacts performance. Both acquisition and use
dimensions positively affect SA, which, in turn,
positively influences company performance. Given
the unprecedented contemporary environmental
changes, attention has shifted towards strategic
agility and flexibility (Tarba et al., 2023). Managers
are focusing on breaking limitations to achieve OE
and superior performance by maximizing resource
investment (Gupta et al, 2020). Organizations
leverage mechanisms for OE and knowledge
management models to achieve sustainable supply
chain flexibility and coordination for innovative

VIRTUS

performance dynamics (Mangla et al., 2020).
Regarding OE, Aldalimy et al. (2019) aimed to
demonstrate the role of strategic alignment,
encompassing governance, infrastructure,
partnership, and skills, in achieving OE through
agility. They surveyed 120 directors from industrial
organizations in northern Jordan using a quantitative
approach, emphasizing the significance of training,
organizational development, career development,
and employment in achieving excellence. Similarly,
Shirvani and Iranban (2013) investigated the impact
of OE on workforce productivity in the Parsiyan oil
field operations. Their case study involved
73 randomly selected employees, highlighting
dimensions like leadership, strategy, employees,
companies, resources, operations, and customers.
Strategic competitiveness and leadership were
identified as influential indicators for human force
productivity. The literature review, particularly
studies like Al-Jedaiah and Albdareen (2020), Doz
and Kosonen (2010), contributed to enriching
the theoretical framework. This study adopted
standardized models and dimensions of SA and OE
within its questionnaire, emphasizing their
significance in contemporary strategic management
to address environmental complexities for achieving
high OE levels. The study proposes further
exploration into these variables and is structured
around two main hypotheses.

HI: There is a significant effect of strategic
agility in its dimensions on organizational excellence
in its dimensions.

A report from the Hague University (as cited in
Rigby et al., 2015) highlighted that the existing
production system lacked guarantees for
performance improvement in the face of global
competition in the 21st century. The report
emphasized the necessity for a new production
system based on SA to meet emerging competitive
factors. SA, defined as adaptability, flexibility, and
agility, allows organizations to interact with
variables and adapt to environmental influences
(Sherehiy etal., 2007). Itplays a crucial role in
enhancing organizational performance through
innovation and information technology utilization
(Ravichandran, 2018). SA enables companies to
respond to market changes by strategically
leveraging information technology (Lowry & Wilson,
2016) and making quick decisions to capitalize on
opportunities and enhance performance.
Additionally, it contributes to creating a sustainable
competitive advantage by addressing market
conditions, especially those related to new
technologies and their challenges (Lungu, 2020).
Studies emphasize the importance of SA in
developing organizational strategy (Al-Taie &
Mahibes, 2011; Pichel & Miiller, 2021). The strategic
goal of organizations is to enhance competitive
advantage by adapting through agile processes and
investing in time resources. After implementing
the Deming wheel model in 1951, the Japanese
administration achieved significant advancements in
productivity and superiority over American
industries. Subsequently, the adoption of the Ouchi-
Z theory in 1981 by Japanese management
influenced Western management, emphasizing
strategic OE (Porter & Tanner, 2012). This evolution
led to the concept of excellence, transitioning from
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quality standards to a higher qualitative level,
notably marked by the development of the Malcolm
Baldrige Award in the late 1980s, which crystallized
the first specific model for OE. The 1990s witnessed
the introduction of other models like the European
Foundation for Quality Management (EFQM)
Excellence Award (Breja et al., 2016), focusing on
leadership, transformation, operational and strategic

performance, and creating sustainable value
(Barnawi, 2022). OE is characterized by high
coordination among organizational elements,
efficient operations, meeting customer and
stakeholder expectations, and achieving
distinguished outputs (Nenadal et al., 2018).

Excellence depends on regulators who are required
to sustain strategic success, and development, and
achieve sustainable competitive advantage by
providing guarantees to adapt to emergency changes
while coping with and facing potential disruptions in
the future (Mohammed & Al-Zeidi, 2022). OE also
represents a vital new phase of the quality stages
that was inaugurated by Japan and then followed by
Western countries in the upgrading of organizations
and their success in setting standards and programs
that guarantee continuous improvement and
the development of technologies and strategies that
flow in this direction. Also, OE is a package of
practices and innovations to reach high performance
(Calvo-Mora et al., 2016). One of the most important
requirements for building OE is focusing on
the customer and managing operations in
a consistent manner within the framework of
continuous development of performance and
operations. According to Harrington (2005) and
Uygur and Suimerli (2013), excellence is
a comprehensive approach to performance
development based on five tools or elements: senior
project management, operations management,
change management, resource management, and
knowledge and expertise management. OE is of
crucial importance to the strategic success of
organizations. It allows them and their stakeholders
to achieve an advanced level of excellence and
sustainable competitive advantage. Therefore, it has
become necessary for organizations, especially their
human resources and senior management, to follow
the approach of SA and agility for the purpose of
achieving OE, rapid adaptation, and keeping pace
with changes (Goodstein et al., 1994). Achieving
rapid industrialization and high performance
involves integrating technologies with organizational
structure, culture, and adaptability to dynamic
variables (Ashrafi et al., 2005). SA aligns with
21st-century strategic directions, allowing rapid
identification of opportunities and resource-building
(Sambamurthy et al., 2003). SA emphasizes swift

response, sensing environmental variables, and
leveraging information technology systems to
diagnose and promptly address requirements

(Queiroz et al, 2018). It surpasses traditional
strategic planning, showcasing rapid adaptability to
environmental changes (Prange & Hennig, 2019).
Interest in SA grows due to organizations’ flexible
and rapid movement, continuously adapting to add
value and sustain competitive advantage (Mavengere,
2013; Junniet al., 2015). Moreover, SA facilitates
the creation of innovative business models to add

VIRTUS

value and thrive in the international business
environment, emphasizing quality processes and
outstanding performance (Tsourveloudis &
Valavanis, 2002; Hlehel & Shalaka, 2022), also it is
a criterion for responding to environmental
variables in order to achieve high performance
(Hagen et al., 2019; Harraf et al., 2015) defined it as
the ability to direct and coordinate resources
effectively and successfully. The importance of SA
lies in being an important and effective tool in
raising organizations’ capabilities to deal with
environmental challenges and variables, as it
highlights its importance through the ability to
diagnose and invest in opportunities through
strategic environmental analysis (Sajdak, 2015).

3. METHODOLOGY

The analytical descriptive approach was used to
complete the study, and a questionnaire was
prepared for collecting information from the MRC,
based on the models and dimensions that were
indicated related to the independent variable SA
according to Doz and Kosonen (2010) and the
dependent OE according to Al-Jedaiah and
Albdareen (2020) as well as Shirvani and Iranban
(2013) (Table 1). Interviews were conducted with
an intended sample of managers in the MRC, and
60 questionnaires were distributed for this purpose,
from which 54 questionnaires were retrieved and
were valid for statistical analysis, on which
calculations were conducted by the SPSS to test
the hypothesis and the relationship and influence,
and stand on the results based on the analytical
descriptive approach. The field study was conducted
at MRC for the period from Julyl5 to
August 15, 2023. One of the most important
alternative methods that can be used is to study
the case by conducting field follow-up, conducting
interviews with managers, and reviewing some of
the company’s records. However, we preferred to
distribute the questionnaire because of
the sensitivity of the work and the situation of
the petroleum company.

Table 1. Questionnaire scale: Variables and

dimensions
Inder_z endent Dimensions Reference
variable x
Strategic xI Strategic
agility sen51t.1V1ty i Doz and
x2 | Leadership unity Kosonen (2010)
@ X3 Resources
liquidity
Dependent Customer
variable y vi satisfaction Al-Jedaiah and
Albdareen
o Technology (2020), Shirvani
Oreg;:glzli;gggal 2 dissemination and Iranban
y3 Product quality (2013)
v4 Competitiveness

Source: Authors’ calculation.

4. RESULTS

The following is a detailed explanation of
the research sample response and its descriptive
data related to the research variables.
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4.1. The independent variable: Strategic agility

Table 2 presents the overall descriptive statistics
concerning the primary independent variable SA.
The standard deviation and coefficient of variation
(C.v.), with values of 0.346 and 0.097 respectively,
validate the research sample’s level of interest in the
SA within the organization. These findings indicate
that the respondents’ responses in this dimension
lean towards agreement. This pattern is also evident
in Table 2.

Table 2. Descriptive statistics for the independent
variable strategic agility

Variable Std. dev.
SA 0.346
Source: Authors’ calculation

Mean C.v.
3.563 0.097

SA was measured in three dimensions (SS,
leadership unity (LU), and RF). The response of
the research sample is explained in detail as follows.

4.1.1. Strategic sensitivity

Table 3 pertains to the general descriptive statistics
concerning the SS dimension. The table presents
an arithmetic mean with « value of 3.664 out of 5.
The standard deviation and coefficient of difference,
recorded as 0.473 and 12.9 respectively, affirm
the research sample’s level of interest in the SS
within the company. These findings indicate that
the intensity of the sample’s responses in this
dimension leans towards agreement.

Table 3. Statistics for the strategic sensitivity

No. Strategic sensitivity Mean Std. dev. C.v.

1 ghe company is reviewing its course and previous experience to 3468 0.785 0.226
evelop plans.

2. The company is keen to anticipate the needs of the market. 3.781 0.758 0.200

3. The company is looking forward to launching new business models. 3.685 0.863 0.234

Total: Strategic sensitivity 3.664 0.473 0.129

Source: Authors’ calculation.

When it comes to the research points, point 2
attained the highest arithmetic mean, standing at
3.781, placing it within the high category.
The responses to this point also exhibited acceptable
consistency, with a standard deviation of 0.758 and
a coefficient of difference of 20.0. On the other
hand, point 1 recorded the lowest arithmetic mean,
amounting to 3.468, which still falls within the high
category. The answers to this point also displayed
acceptable consistency, with a standard deviation of
0.785 and a coefficient of variation of 22.6.

4.1.2. Leadership unity

Table 4 refers to the general descriptive statistics
related to the LU dimension. The table reflects a

total arithmetic mean with a value of 3.735 out of 5,
which refers to the agree option, which is a good
value, with good consistency in the answers, and is
confirmed by the value of the standard deviation
and coefficient of variation, respectively 0.584 and
15.6. As for the research points, point 6 achieved the
highest arithmetic mean of 4.053, i.e., within the
high category, and with average harmony with
the answers, as the standard deviation and
the coefficient of difference reached 0.746 and 15.6,
respectively. As for point 5, it achieved the lowest
mean 3.468 within the moderate category, with
acceptable consistency with the answers, as
the standard deviation and the coefficient of
variation were 0.856 and 24.6, respectively.

Table 4. The descriptive statistics of the total leadership unity

No. Leadership unity Mean Std. dev. C.v.

4 Sgnlor management encourages putting forward opinions and dialogue 3.685 0.746 0.202
with employees.

5. Senior management works in a team spirit with employees. 3.468 0.856 0.246

6. The senior management clearly expl_alns to the employees the mission 4.053 0.746 0.184
of the organization and its future vision.

Total: Leadership unity 3.735 0.584 0.156

Source: Authors’ calculation.
4.1.3. Resource liquidity

Table 5 provides the general descriptive statistics
related to the RL dimension. The table presents
an arithmetic mean with a value of 3.609 out of 5,
indicating agreement as the predominant option,
which is a positive result. The responses also exhibit
good consistency, as evidenced by the standard
deviation and coefficient of variation values, which
are 0.538 and 14.9 respectively. Regarding
the individual research points within this dimension,

VIRTUS

point 9 achieved the highest arithmetic mean,
reaching 3.685, categorizing it within the high
category. The responses to this paragraph showed
moderate consistency, with a standard deviation of
0.849 and o coefficient of difference of 23.0.
In contrast, point 7 obtained the lowest mean,
amounting to 3.569, placing it within the moderate
category. Nevertheless, the responses to this point
still demonstrated acceptable consistency, with a
standard deviation of 0.863 and « coefficient of
variation of 24.1.
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Table 5. Descriptive statistics of the resource liquidity

No. Resource liquidity Mean Std. dev. C.v.

7 The company supervises, organizes and manages its various resources 3569 0.863 0.241
with ease and transparency.

3. The company provides multiple and flexible business models for work 3574 0.678 0.189
and investment.

9. The company supports communication and exchange of information 3685 0.849 0.230
between departments and units to develop performance.

Total: Resource liquidity 3.609 0.538 0.149

Source: Authors’ calculation.
4.2. Dependent variable: Organizational excellence

Table 6 presents the general descriptive statistics
related to the main respondent or dependent
variable OE. The table displays a total arithmetic
mean with « value of 3.785 out of 5, indicating that
the respondents tend to select the “agree” option,
which is a positive outcome. The responses also
exhibit good consistency, as evidenced by
the standard deviation and coefficient of difference
values, which are 0.386 and 0.102 respectively.
These findings confirm the research sample’s level
of interest in OE within the company, and overall,
indicate that the respondents’ responses in this
dimension lean towards agreement.

Table 6. Descriptive statistics of the dependent
variable organizational excellence

Variables Mean Std. dev. C.v.
Organizational excellence 3.785 0.386 0.102
Source: Authors’ calculation.

OF was measured across four dimensions (CS,
TD, PQ, competitiveness), and the response of
the research sample is explained in detail as follows.

4.2.1. Customer satisfaction

In terms of the individual research points within the
CS dimension, point 11 achieved the highest
arithmetic mean, reaching 3.864, categorizing it
within the high category. The responses to this point
showed moderate consistency, with « standard
deviation of 0.753 and «a coefficient of difference of
19.4. On the other hand, point 10 obtained the
lowest mean, amounting to 3.542, placing it within
the moderate category. The responses to this point
still demonstrated acceptable consistency, with «
standard deviation of 0.784 and a coefficient of
variation of 22.1.

Table 7. Descriptive statistics of customer satisfaction

No. Customer satisfaction Mean Std. dev. C.v.

10. Sen_lor management constantly evaluates and learns about customer 3.542 0.784 0.221
satisfaction.

11. Th«_e company prepares rules and standards for measuring customer 3.864 0.753 0.194
satisfaction.
The company obtains accurate information about the market and

12. | the surrounding environment based on an advanced and always 3.849 0.894 0.232
updated vital information base.

Total: Customer satisfaction 3.751 0.473 0.126

Source: Authors’ calculation.
4.2.2. Technology dissemination

Table 8 provides the general descriptive statistics
related to the TD dimension. The table displays
an arithmetic mean with a value of 3.826 out of 5,
indicating that respondents tend to select the
“agree” option, which is a positive outcome. The
responses also exhibit a high level of consistency, as
supported by the low standard deviation and
coefficient of variation values, which are 0.384 and
10.0 respectively.

Looking at the individual research points within
this dimension, point 14 achieved the highest
arithmetic mean, reaching 4.052, categorizing it
within the high category. The responses to this point
showed moderate consistency, with « standard
deviation of 0.748 and « coefficient of difference of
18.4. In contrast, point 13 obtained the lowest mean,
amounting to 3.574, still falling within the high
category. The responses to this point demonstrated
acceptable consistency, with « standard deviation of
0.895 and « coefficient of variation of 0.250.

Table 8. Descriptive statistics of the technology dissemination

No. Technology dissemination Mean Std. dev. C.v.
13. Eﬁiscgﬁpg?gdﬁcggﬁsltﬁé?f keen to update the technology used in its 3574 0.895 0.250
4. | the technological development related to its business. | 4052 0.748 0.184
1s. ;lllsete;gmpany continuously evaluates and evaluates its technological 3853 0.784 0.203
Total: Technology dissemination 3.826 0.384 0.100

Source: Authors’ calculation.

VIRTUS

@

NTERPRESS



Corporate & Business Strategy Review / Volume 5, Issue 2, 2024

4.2.3. Product quality

Table 9 provides the general descriptive statistics
related to the PQ dimension. The table shows
an arithmetic mean with a value of 3.818 out of 5,
indicating that respondents tend to select the
“agree”

option, which is a positive outcome. The responses
also exhibit little dispersion, as evidenced by
the standard deviation and coefficient of variation
values, which are 0.457 and 11.9 respectively. This
suggests a relatively high level of agreement among
the respondents in this dimension.

Table 9. Descriptive statistics for the product quality

No. Product quality Mean Std. dev. C.v.

16. The _company cares and measures the quallty of its products and 4019 0.674 0.167
services provided to customers on a regular basis.

17. Product quaht_y improvement programs are hn_ked to the organizational 3.747 0.674 0.179
excellence policy and strategy in the organization.

18. The company is keen to collect information related to its products and 3.689 0.848 0.229
after-sales services.

Total: Product quality 3.818 0.457 0.119

Source: Authors’ calculation.

Point 16 achieved the highest arithmetic mean
of 4.019, placing it within the high category. The
responses to this point showed average consistency,
with a standard deviation of 0.674 and « coefficient
of difference of 16.7. On the other hand, point 18
obtained the lowest mean, which was 3.689,
categorizing it within the moderate category.
The responses to this point exhibited acceptable
consistency, with a standard deviation of 0.848 and
a coefficient of difference of 22.9.

4.2.4. Competitiveness

Table 10 displays general descriptive statistics for
the competitiveness dimension. It shows
an arithmetic mean with a value of 3.803 out of 5,
indicating that respondents tend to select the

“agree” option, which is a positive outcome. The
responses also demonstrate good consistency, as
supported by the standard deviation and coefficient
of difference values, which are 0.584 and 15.3,
respectively. In terms of the individual research
points within this dimension, point 19 achieved the
highest  arithmetic = mean, reaching 4.041,
categorizing it within the high category. The
responses to this point showed moderate
consistency, with « standard deviation of 0.684 and
a coefficient of difference of 16.9.
On the other hand, point 20 obtained the lowest
mean, which was 3.684, falling within the moderate
category. The responses to this point still
demonstrated acceptable consistency, with
a standard deviation of 0.695 and o coefficient of
difference of 18.8.

Table 10. Descriptive statistics for competitiveness

No. Competitiveness Mean Std. dev. C.v.

19. The company measures its competitive advantage in the market on 4.041 0.684 0.169
a regular basis.

20. The orgamz_atlon evaluates apd reviews its market share and customer 3.684 0.695 0.188
attraction signals on an ongoing basis.

o1, Thg company seeks differentiation in its products and offers multiple 3.684 0.895 0.242
varieties of them to the market.

Total: Competitiveness 3.803 0.584 0.153

Source: Authors’ calculation.
4.2.5. Hypotheses of regression

In this subsection, the analysis aims to assess
the extent of the influence of the independent
variable SA on the dependent variable OE using
simple linear regression. The effect of the main
independent variable SA on the primary responding
variable OF was found to be highly significant, with
ap-value below the 0.01 significance level, as
indicated by the calculated F-value of 52.257. This
value significantly exceeds the tabular F-value, which
was set at 7.06 for a significance level of 0.01.
Additionally, the coefficient of determination R? was
determined to be 0.39, indicating that the variable

VIRTUS

SA explains 39% of the variance in OE. Furthermore,
the value of the coefficient g was calculated as 0.639.
This signifies that a one-unit change in
the independent variable SA leads to a substantial
change of 58.6% in the dependent variable OE. These
results provide strong support for accepting HI.
Therefore, the regression model can be summarized
as follows:

OE=1.479 + 0.639 SA.

The results of the impact of SA on OE can be
summarized in the following Table 11.
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Table 11. Results of the effect of SA on OE (n = 54)

Variabl Organizational excellence
ariasie a p F t Sign. level R?
Strategic
sensitivity 2.546 0.382 57.4%%* 6.463 0.000 30%
SA Le“frfi:;h”’ 2.42 0.363 60.4%+ 6.646 0.000 41%
Resource o
flexibility 2.68 0.363 30.6%* 4.636 0.000 27%
Total: Strategic agility 1.47 0.639 52.2%* 5.895 0.000 39%

Note: F = 7.06, sign. level = 0.01.
Source: Authors’ calculation.

The above results in Table 11 allow
the acceptance of the hypothesis HI, which states
that there is a significant impact relationship of SA
on OE. Especially since the t-test here is equal to
5.895, with a significance of 0.000, which is less than
the level of significance of 0.01, and this means
the proof and validity of the significant role of SA
promote OE.

5. DISCUSSION

The results and indicators of the arithmetic mean,
and standard deviations indicate the intensity of
the sample’s answers and their compatibility in
the axis of SA, as well as its dimensions of SS, LU
and RF, which confirms its importance and
effectiveness in the movement of the company and
its unified leadership and efficient use of resources
with ease and high response to variables. The same
situation in terms of the intensity of answers and
compatibility with regard to OE and its dimensions
of CS, TD, PQ and competitiveness, as it indicates
the company’s great keenness to spread modern
technologies to achieve PQ with the aim of CS and
access to a high level of strategic competitiveness,
and this embodies the role. The actor of SA in
promoting OE clearly indicates the building and
crystallization of a sober and effective
administrative model in this company for the close
relationship, solid support and clear influence
between SA and its dimensions on the one hand and
OE on its dimensions on the other hand to develop
performance, improve PQ, achieve CS and
competitive advantage sustainable.

6. CONCLUSION

The study revealed a significant role of SA in
promoting and assigning OE, and the close
relationship between them, which confirms
the importance of SA and its dynamic effectiveness,
as well as the role and effectiveness of the
company’s leadership and organizations in general
in improving business, develop performance and
quality, achieve CS, and achieve OE. The SS, as
shown by the context of the study, is a fundamental
and vital pillar of the dynamic movement of the
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