Corporate and Business Strategy Review / Volume 6, Issue 4, 2025

CORPORATE & BUSINESS STRATEGY REVIEW

VOLUME 6, ISSUE 4, 2025

CONTENTS

EDITORIAL: Technology and sustainability to enhance resilient strategy

THE IMPACT OF MODERN STRATEGIC HUMAN RESOURCE MANAGEMENT APPROACHES
ON CRISIS MANAGEMENT EFFECTIVENESS: THE MEDIATING ROLE OF LEADERSHIP
COMPETENCIES

Ma’en Mohammad Al-Hmesat, Mutasem Turky Al-Dalaeen,

Yazan Addelhafez Al-Khatalin, Mustafa Ahmed Dawood Dabdab, Omar Lasassmeh
VOLATILITY DYNAMICS AND CORPORATE STRATEGY: A STATISTICAL ANALYSIS
OF PRIVATE EQUITY INVESTMENTS IN EGYPT

Chricencia Makanyara Murape, Raphael Tabani Mpofu

DIGITAL MARKETING STRATEGY AND PERFORMANCE OF SMALL ENTERPRISES:
THE CRITICAL ROLE OF CUSTOMER AWARENESS AND CONSIDERATION

Mohammed L. Ashour, Raed Al-Qirem, Eyad Shammout, Omar Megdadi,

Abdul Razzak Alshehadeh

VALUATION OF CORPORATE STRATEGY FOR ADOPTING GENERATIVE ARTIFICIAL
INTELLIGENCE IN B2B OPERATIONS

Ryosuke Nakajima

ORGANIZATIONAL CULTURE AS DRIVER OF STRATEGY IMPLEMENTATION SUCCESS:
MANAGERIAL PERSPECTIVE

Chouayb Larabi

PUBLIC SECTOR EDUCATIONAL EXPENDITURE AND ECONOMIC GROWTH NEXUS:
AN AUTOREGRESSIVE DISTRIBUTED LAG APPROACH AND STRATEGIC IMPLICATION
Sanderson Abel, Zorinah Letebele, Tebogo Mokumako, Pierre Le Roux

THE PREDICTIVE POWER OF MEANINGFUL WORK, CAREER SATISFACTION, JOB

EMBEDDEDNESS, AND INNOVATION TOWARDS THE EMPLOYEES’ PRODUCTIVITY
STRATEGY

Nadia Abdelhamid Abdelmegeed Abdelwahed, Mashael Saad Alturki

SUSTAINABLE MARKETING AND DISTRIBUTION STRATEGIES IN THE SEAWEED
INDUSTRY FOR COMPETITIVE MSMES: A SYNERGISTIC APPROACH

Erwin, Nur Indah Sari Arbit, Riana Anggraeny Ridwan

FACTORS INFLUENCING THE APPLICATION OF MANAGEMENT ACCOUNTING AND ITS
IMPACT ON BUSINESS EFFICIENCY IN SMES: A BUSINESS STRATEGY IMPLICATION

Hang Dieu Tran, Ngoc Hung Tran

FRAMEWORK FOR STRATEGIC TECHNOLOGICAL DECISION-MAKING IN AN EMERGING
ECONOMY

Ajit Kumar, B. K. R. Naik, Karuna Jain

CUSTOMER ACCOUNTING STRATEGY OF COMMERCIAL BANKS

Thi Bich Ngoc Hoang, Thi Minh Giang Nguyen

COMPLIANCE STRATEGIES IN THE COMMUTER OMNIBUS INDUSTRY: ANALYZING
PRESUMPTIVE TAX COLLECTION’S IMPACT ON BUSINESS OPERATIONS

Nyasha Mumbanda, Newman Wadesango

ORGANIZATIONAL IDENTIFICATION STRATEGY AND UNETHICAL PRO-ORGANIZATIONAL
BEHAVIOR

Hany Azza Umama, Sri Murni Setyawati, Siti Zulaikha Wulandari

COST AND RETURN OF AN INTERNATIONAL STUDY PROGRAM IN A DEVELOPING
COUNTRY: A CONTEXT OF STRATEGY

Srisuda Namraksa, Tanpat Kraiwanit, Tasnee Keawngam, Rerkchai Ponsri,
Natphitsa Chaowanachaemchun, Qiqi Luo
” ®

NTERPRESS
VIRTUS

6

18

31

40

54

65

75

87

96

107

121

132

143

153



Corporate and Business Strategy Review / Volume 6, Issue 4, 2025

CONSUMER LOYALTY IN THE DIGITAL ERA: THE ROLE OF GREEN INNOVATION
STRATEGY, BRAND EQUITY, MARKETING COMMUNICATION, AND PURCHASING
DECISIONS AS A MEDIATOR

Abdul Halik, Mulyanto Nugroho, Donny Arif, Siti Zumaroh

THE TALENTED EMPLOYEES’ RETENTION STRATEGY OF THE E-COMMERCE
ENTERPRISES: A STUDY OF THE MOA THEORETICAL FRAMEWORK

Long Khuc Dai, Thu Bui Thi

THE SUBJECTIVE POWER OF INTANGIBLES IN A FIRM’S GROWTH: UNLOCKING HIDDEN
ASSETS WITHIN A COMPANY STRATEGY

Vassiliki Balla, Panagiotis Ballas, Nicos Sykianakis

FACTORS AFFECTING THE INTENTION OF ADOPTING CLOUD-BASED ACCOUNTING
STRATEGY: THE CASE OF MICRO, SMALL, AND MEDIUM-SIZED ENTERPRISES

Thi Bach Tuyet Nguyen, Thanh Nga Doan, Thu Trang Ta, Hai Yen Tran,

Dieu Anh Nguyen, Minh Anh Pham, Thuy Huong Nguyen, Phuong Thao Nguyen
INTERNATIONALIZATION STRATEGY THROUGH MARKET ENTRY MODE: A STUDY OF
THE RESTAURANT BUSINESS

Herlitah

THE IMPACT OF SERVICE QUALITY STRATEGY ON TRAVELERS’ SATISFACTION: A CASE
STUDY OF QUEEN ALIA INTERNATIONAL AIRPORT

Nafez Nimer Ali, Mahmoud Saleh Allan, Tareq Hashem, Dhia Qasim,
Mohammad Waddah Al-Khammash

” ®
NTERPRESS
VIRTI'S

7

163

173

184

194

209

222



	Contents

